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-;;~~ hl,hetihan the blitz. 10 there 
were .paradlc increases of macaroni 
prices here ~nd there • 

. Common Mull,a 

An accord on Common Market ,fain 
· prices was f1!lched jUlt prior to the 
deadline of December 15 when the 
French threatened. withdrawal from the 
arreement unleu the deadline wu met. 
PriCeI aareed upon will apply on the 
1967.68 crop and are approximately 30 
to 50 per cent above world levrll now 
prevallln,. The prices per bu:.hel are 
$3.95 on durum wheat, ,2.89 on 10ft, 
,2.38 rye, ,2.30 com, and ,1.99 barley. 
The cut to Germany la about ,13 • ton 

· on soft wheat, and the adjustment on 
. . other grains are about In the lame pro-

· portion. It M expected that thl. PI'C)o 
'lectlon of European · lraln wl1l cut 
American exports. ' 

... 
It la reported. that French bini built! 

with wheat, but quaUty I. poor. U 10, 

,Ule U.s. probllbb' wUl conUnue .elllni 
France hlah ltade, lOll red wheat, the 
type used to make cake and cracker 
"our. The IHt French crop wu • The Past is Prologue, 

" bumper 009,000,000 bUlbel .. more than 
wmmer drouaht. Rain at harve.t time double the . needJ of France. Much of 
created. 'PrOut damaae in about 15 per the crop wll1 be uaed for Uve.tock feed 
cent of the 65,718,000 bu.helJ htll'Veateci. or exported to naUona not requlrina 
Thia wa. the third. .ucceulve bumper top quality mWin, wheat. 

• 
• 

N ineteen Ilxty-.!OI:Z wu the year ot 
the bl, whe ... (leal After .tewin, 

for montha, Ru~la .Ilnally boulht over 
a mUllon metJie trna of U.S. wheat In 
early January. Slme twenty D"JUion 
bu.helJ of durum trillered V"Je sale 
with the ne,otlable wb.ldy 'JffaetUn, 
complalntl on hlah American irelaht : 
rate .. Thla twenty mllllon wu a IUb­
.tanUal portion of the 27,900,000 bUlh': 
el. of all dUNm exported durin, the 
year. 

In January, a wheat wb.ldy plan 
Ihat provided for farmers to ,el a caah 
certificate bealdea .1.25 a bushel price 
lIUpport wu propoted by South Da-
kola Senator McGovern and othen. 
The 70 centl would be collected by the 
mm ... they lround wheat. ThlJ wu 
cussed and d1Icuued untU power poll­
tic, pu.hed the meuure throuah In 
April. 

Secretary ot A,rieulture Orville Free­
man declared that the transter ot .up-

.. ports from the taxpayer to the coRIUm-
';1,-"' er would Involve no Increated coat in 
f
t 

bread-but it did. At year'. end, bakers 
and millen met with the Secretary to 
urge more understandin, ot the eco­
nomlca of the bualne .. and auiatance 
in increuinl coRlUmpUon of wheat 
roods. The millen complained that they 
had b8(!n operating al unaatisfactory 
morgins for severnl years and the bur­
den of beln, tax collector a~ well as 
taxpayer was a heavy load. 

Durum phlRUngJI were up. They got 
u lute start I.lUt with plenty of moisture 
which lustailled the crop durine the 

crop, and booited carryover to record. A sale of 1,680,000 bushelJ of durum 
proportloRl. . to France wu reported In November. 

Bumpar Crop ThlJ brouaht char,e. In the Canadian 
prell that .the U.S. had broken III 
"101emn lnternational obU,atlon." by 
dumpin, durum into Europe: The 
charae wu that (r.e U.S ... Ie wu made 
at a lower than Ulual price, made pot­
IIb1e by an increueC! ,ovemment .ub­
&leIy. 

The Annual Crop Summary from 
North j Dakota, prime productnl alate 
for durum, reported the crop at 30 per 
cent above the 1953 production: more 
than double the J 9'8-62 averale and 
the Ilfth larle.t on record. The aaea,e 
planted. In North Dakota wu placed 
at 1,999,000 atnt. up 18 per cent from 
1963 and the tarle.t IInce 19'1. The 
number of acres harveJted were a.U­
mated at 1,~65,OOO, better even than 
IG83. Durum yleldl were lowered lOme­
what by exceulve mol.lure durin, hara 

veat in the NorthelLll, cau.lnllOme lou 
of test wellht alonl with lOme SPlOuta 

In,. but the estimated yield wu .un 
29 buahel. per harvested acre com­
pared with 26.5 bushel. oblalned in 
1963, 

Millan' ProblalDl 

. The durum millen after closing their 
mill. at the end of June with the traDll­
tlon from the old wpport bula to the 
new certlft~.~ plan, watched crop con­
dltioRl c1U1l!Iy, jumped the IUn, and 
loaded up the trade · wJth booklnp .. 
lonl or Ilx monlhl: at $5.75 per cwt. 
Mlnneollpolls. This WaJ not proHtable for 
the mms, and it forestalled any price 
advance In nloearoni product. IUch a. 
the bakers were toking on bread. Later, 
howev~r, prices finned, and replace­
ment co.ts ..... ere -10 cenls to 50 . .' 

CUadIaD CarryO'f" 

Earlier, Dr. R. L. KrbtJaruon, execu­
tive aul1Itant to the Canadian Wheal 
Boa~ told the Annual Meetlnl In 
WlnnIpe, ot the United Grain Growers 
that thf!re are now 100,000,000 tushell 
of durum on hand In Canada. Nonnal 
yearly .. lea are around 26,000,000 bu. h­
el •. Aaked. it the Wheat Board would 
urae' fanners to arow lell durun., he 
aaid that thla wu not the Board's 
funellon: "eventuall¥. we'U come to a 
point where we wUl no lonler allow 
them to deliver dW'Um, but there are 
no planJ to make .uch • move Immedi­
ately," he said. Nineteen sixty-tour'. 
harve.t wu 33,700,700 bUJbel •. 

En .... k.1 

The eO market wu dominated by 
the ,overnment purc:hue prorram 
which ended lmmtdlately after the 
national elect.lona with the Ilnat pur­
chll3e on November D. Under the pro­

tho ,ovemment boUlht 8 tolDl 
(Continued on pace 11) 

.,. 
'. -

MVVAPLEX 
Concentrated Glyceryl Monostearate 

expands your market 

This 11 the year of the bl, chanle In macaroni produeta: 
for larae«ale cooklnl. The beet.eelllni brands of canned 
apaahettl for the home will &ell much botter than ever 
before. More cl&llel of reetauranll will serve apaghelti 
and macaroni dlahea. Conaumptlon of your products can 
atart cllmblnalteepl)' In achoola, hoaptlala, and wherever 
elae the enel'l)'-bulldlna apaahettll and macaronla that 
everybody loves cannot reach the palate ten minutes out 
of the carton. 

The old probleml of atlcklneea and mushiness ean d[a.. 
appear forever thll year, You merely add around 1.5% 
of MYVAPLEX Type 600 Concentrated G1yceryt Mono-

Itearate. That doee It. That'. how the new magic gets 
Into your product. 

Taste is not atrected. MVVArLEX Concentrate meeta 
rcqulrementa of U. S. Food Dnd Drug Definltionl and 
Standards of Identlly for Macaroni and Noodle Products, 
a.a amended. 

To find oUl how sensible it all la, get in touch with 
Distillation Product. Induslrits, Rochester, N. Y. 1460::. 
Sales offices: New York and Chicago. Distributor,;; ' 
weSt Coul-W. M. Glllles, Inc.: In Canada-Distillation 
Product. Induatrlca Division of Canadian Kodak Saito!!, 
limited, Torolllo.~ 

Dbti1!llttci",~jucts Industries k • di,ill" ,I Eastman Kodak (ompany 
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(Continued from page 4) 

of HI,767,OOO pounds ot egg salida most­
ly around a price of $1.05 a pound, 

Prices In the Chicago market, re­
ported by the Wan Street Journal and 
tho U.S,Q.A. Agricultural Marketing 
Service, .howed current receipb of 
&hen egg. at a hIgh In January of 37 
to 38.5 cents a dozen. This had slipped 
to, 23.18 to 27.25 by mld.May. Almost 
the Identical prIce. were quoted at the 
end of December . 

.,rozen egg whltea, which were &ell-
I e ,1 In, a. hl,h as 16.S,to 17 cent. a pound 

In 'January, dropped to 11.75 to 12 cents 
a pound by the end of the year. Frozen 
e" yolks of 45t;;, solid. and No. 3 
color were at a Jow point during the 
iprfn. breakln. sealOn in May at 44 
to 45 cent. per pound. The hl,h point 
for No. 5 color was at the end 01 the 

II " break!n, leason ' ln August, when they 
" reached 57 cent.. 

•• I 

Frozen whole eggs started. out the 
year .. at 28.5 to 29.5 cents a pound and 
were at their low during the spring 
bre.k!n, aeason In May at 23 to 24 
cents. By the end of DecemlM!r, they 
had returned to that low point. 

Dried whole eggs dlOpped from a 
range 01 $1.12 to $1.10 In January, to 
an eyen $1.00 to $1.05 In December. 
Dried yolk aolids were undenelllng 
whole eggs atlghtly, In a range of $1.12 
to $1.18 In January. but were $1.00 to 
$1.08 In December. More noodle manu­
facturen are using dried egg solids 
aa technological Improvement enhanea. 
color. 

The en Industry hili been changing 
rapidly with the tann Oock. replaced 
by Ilant eillf 'actorlc. In the South 
and along the coastal periphery of the 
United States, The heavy producUon 
of the Mldwc,t hu now ' become the 

. ~, surplu. area. 

Compl.x Packagtag 

Packaging hu become more complex 
nnd sophisticated. See the comments of 
Robert C. Myers on page 10. 

Doxboard, generally regarded as an 
economic barometer, has been riding 
hh:h for the put tour yean 01 gen­
eral economic prosperity, and though 
predlctlona point to a dip In the second 
hnlf or 10m5, the nnt half looks good. 

An ad hoe committee on quantity 
declnratlons waa tormed to meet the 
development of actions In severnlstates 
onel requests by the legislatiVe com­
lU i~ 'ce or the National Conference on 
Wclghll and Meuurcs. Frank Dlerson, 
s:encMII counsel of the Ol'OC'el}' Manu­
fl,dllrt'n 01 America. expressed Indus· 
tr)"s con('Cr~ to!' the lock of uniformity 
In tiltlSC !lIntel'! which ha\'(' alren,l ; pro­
posed or t l'Collln1Cndcd minlmunl t)"JH: 

6 
I ' 

abes for declaring quantity of contents. 
The work of the commUtee wu en­
thusiastically ~Ivcd by the Conler­
ence on Welghta and MeQsure. and car· 
rled Inftuence In the adoption 01 the 
regulations by Pennaylvanla and Cali­
fornia toward. the end at the year. 

Conaum ... Con.ultant 
Mn. Either Pctenon, President 

Johl1':m'a Ipeclal aulatant on consumer 
affairs, addressing the Eastern Confer­
ence of the American Ancelation of 

. Advertising A,encle. In New York, re­
plying to reportJ that she deslresl'aome­
thing called 'lull disclosure' In adver. 
tlalnl," declared: "Frankly, I don't 
know what they are talking abouL ] 
have never mentioned the wordJ 'full 
disclosure' In relation to advertising In 
general. 

"I ltave atated that there ahould be 
full dlsclosuf'C In relation to finance 
chargea on loana. 1 have stated that 
there Ihould be III much Inlonnetlon 
on packages 81 nCCi!uary far the con· 

...... . 
race to meet tho certificate deadllne in 
June. 

The profit squeeze continues and iI 
aharpest on the amaller firms, The per· 
.I_tent problems of cutting cosll and 
expanding volume wlll be with us In 
196~ as alway •. Proflll do not arise. 
aut ot a .Inlle lOurce or a .Inllo ac· 
tivlly-but a coordination of many ac­
tivities. Thla la the meaaure of proflta­
ble management. It takea many extra 
efforta to achlevo that many-.plendored 
thlnl caUed proflb: 

1. Sales Increased at lower costs. 
2. Exposure to new cwtomen. 
3. Keepln, pretent cu.tomen aold. 
4. Increased lellln, power of 181es 

ataff. 
5. Improved. dlatribulOl ·dealer reo 

latlonshlps. 
6. Promotiona made more effective, 
7. New uaes and applications re· 

vealed. 
8. New marketa opened. 
9. Counteract competition. 

10. BuUd lrealer pre.ti&e . • umer to make Il wise declalon, and I 
have aupported, In principle, lellsla-
tIon directed toward those problema. Product Promotion 

"I have alia alated that advertlalng In 1064, the National Macaroni In· 
should avoid the amblguou., and pre· stitute did many thin,. to enhanco the 
Rnt Ib message In an honest, clear and imale 01 macaroni products: 
comprehensive manner, and that a dell- The RIm, "Ourum . . , Standard of 
cate balance ot Information and per· Quality," distributed by Sterlln, Me-
suasion should be maintained." vie. U.S.A. primarUy to achoola and 

Labor lI.t •• 111M service clubs, W81 seen by 182,987 per-
Labor ratea contine to rise. The Oro- 10M In ,the first ten months of 1984. 

cery Manufacturers ~! America Barom. Thil was mora than aU of 1983. Tele· 
ca.ta for ten monUw totaled 133 with 

eler Indicated food industry production approximately 3,787,355 viewers. Cott 
worken were averaging $2.40 an hour of di.trlbutlon ia apUt three ways by 
In June, an Jncrea&e of nine cent. over the National Macaroni IOItltute, Durum 
the aame period the previous year. Ae- Wheat InsUtute, and the North Dakota 
cording to the Labor Department'a Bu- Wheat CommissIon. 
reau of Labor StaUatiea, fringc bene-
nta and other non-wage charge. tor Another 1,040 flImatrip .. "Tricks and 
prodUction workers In manufacturing Treata With Macaron! Fooda." were dil­
are now costin, an average of 53.4 trlbuted with elusroom m.terlals to 
ccnll an hour. (eschen through Audio Vlaual Also-

A month'a long strike by the Team- ciates. Thl. adda to the 3,750 already 
steM! tied up Southern California gro- out with an expected clauroom 111e of 
cery warehouse., waa aettled with a flve yeara each. 
40 cents per hour cantract packale over Recipe folden, "Spalhetti, Plain and 
the next threo yean. Management Fancy," are being ahlpped primarily to 
claimed victory In thwarting union at- home economlCl teachen reapondlng 
tempta to take aver management pre- to October advertlalnl by the NMI 
rogatlvea. In PracUcal/Forecast. Mo.t of 200,000 

Motor carrien gal 2.5 to 5 per cent copies have been reque.ted, compared 
Increasea to meet mounting cosb, while to 150,000 "Macaroni Money Boven" 
the ralla were eying Increased rales dlllrlbuted In 1963 and 65,000 "Mac.­
octer four yeara of cutting freight ratea ronl Makes Your Party Menu" In 1982. 
to win new business. Mention of freo material. auch D. 

Nutritional Value. of Macaroni Prod. 
PrOBJ.SquHM ucts, Who Pub the Hole In MacaronlT, 

Nineteen alxty·four was D lI!ood year quantity redpea, and wall charta on 
for macaroni-but not spectacular. At EnrIched Macaroni and Durum Maca· 
this writing, It appears thot halt of the ronl Focxt.-From Farm to Table, In 
Industry had a better year than Q Educalan' Free Outde and. the 4·H 

uJ:{o, while the ulher h"1"1.~:~;~1~0r~~~i.<maiui~~ brOUaht a larp m-
(Iulle rench the rec(lrd. Thl! c -
with the mlllg~l""l WIUI UP5et by 

- -- ------- -------. 
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CLERMONT'S "TWIN HEAD PRESS PRODUCES 

2,400 IbSa of SHORTCUT per hr. 
, 

Twin Head for TOP PRODUCTION 
with slow extrusion for HIGH QUALITY 

Large mixer and screw for UNIFORM PRODUCT 

PHONE or 
WRITE 
FOR ADDITIONAL 
IIIFORMATION MACHINE CO., INC. 
Tel: 212 EV.7-7540 280 Wallabout St., Brooklyn 6,N. Y. 

. . .. 

---.--~' 
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The Pa.t I. Prologu_ 
(Conllnued Irom page 8) 

Sin-Hi Color ods, used (or No\\onal 
Macaroni Week In 1983, and made 
avnllnbJe again In 1064, had limited dis­
tribution but were enthusiastically BC­

claimed where used. 
The highly successful Merchandis­

ing Calendar ot 1064 sct forth the pul!. 
IIclty themea to be utilized by Theodon.· 
n. Sills & Compony throughout the 
year and offered grocers black-and­
white photos or mocoronl, spaghetti 
Dnd egg noodles tor odvertlsing, hond­
bit;" elc. A similar piece empholllzing 
the volume ot related Item sales cre­
ated by the sole of macaroni products 
hili been moiled to choln and voluntD.I'Y 
buyers, merchandising heads onel. prt!sl­
dent • . 

Conium., Stud, 

The Market Foels study of Consumer 
Altitudes Toward Mocaroni Product. 
drew favorable reaction from adver_ 
tising and sales managers of macaroni 
members as well as from the starr of 
Sills and Company who will use the 
lindln,: in sharpening the appeals to 
maJo! markets and special groups. 

Our contribution of another noodle 
press to Monsignor John Romaniello, 
the Hong Kong Noodle priest, aided the 
work of thl. fabulous man who has 
been publicized from the Orient to 
Rome. His story of feeding hungry 
people with surplus Rour made Into 
noodle. hUI touched the hearts of many. 

Theodore R. Sills & Company com­
plt'tes Its sixteenth yenr of service to 
the National Macaroni Institute in Feb­
rUIlt)'. Their preparation of recipes, 
photos and bnckground mnterials for 
rood editors of newspnpers. magazines, 
.yndlcated columns and supplements, 
!'odlo and teleVision, has hod an accept­
IInce that has been amazing even 10 the 
fuod editors. Mujor magazine place­
ments. columns In syndicates and sup­
JlIl'ments and on the food pages of 
Iwvspapcrs nil over the country np­
r.-cared regularly throughout the yenr. 

Potala Shortage 

Macuronl nnd noodle prodUct sales 
should prosper in the next several 
months becnuse of the potnto IIhortage. 
Slfll'n~l' slocks of potntoes held by 
j;fUW(!rS and locul deniers In the fall 
jllllriucing areas of the country totaled 
l il! '100,000 cwt. on December 1, 10G4. 
rh : ~ WliS 15 per cent less than the pre­
\ \:...tS ycnr and the smallest December 
I ~h .. ·!~ since 1957. 

$l' ·t·ks in eight custern sttlte~ were 
, .... ' ,0.000 cwt. on DC'<'Cmber I, cum-
11;IIC!d with 49,7pn,OOtl a ,)'l'ur cartier. 
.blne's slocks \~'ere thr. c j)l'r t'Cnt 
larr::t·r. whll!! I.nliJ: Islnnd nnd Vcntlunt 

also had )areer slocks. Holdings In 
Rhode Island, upslate New York, and 
PC!Rnsylvllnla were lubstanlially less 
than In 1083. Wilconsln stocks were 
above 1963, but all other central states 
had Ius on hand. North Dakota and 
Minnesota were 29 per cent below a 
year ago. Stocks In nine ..... estern states 
amounted to 45,700,000 cwt., compared 
with 58,800,000 a year earlier. All west­
ern states had substantially fewer po­
tatoes on hand this year. Idaho stocks 
were 26 per cent less. 

Challenge 
But there will be no shortage of 

problems. To meet the challenge of 
change and competition in 1965, maca. 
ronl and noodle mOlnufncturers nrc 
urged to Join theIr Aa~Oddtion and par­
ticipate to fake full advantage of mem­
bershIp. AssocIation pUblications and 
meeting schedules of national conven­
tion's and regional meetings are de­
signee. to provldt' a fONm for Industry 
thourht and acllon. You will gain most 
by pa:tlclpation -In attending meet. 
In&s. participating on committee ,,,­
slgnments, and keeping up with what's 
going on, You need your Industry or­
ganizations_ your Industry organlm­
Uons need you, 

Lipton Acquire. Meg. 
Thomos J. Lipton, Inc., leading pro­

ducer of a broad line of teas and lood 
products has acquired the Megs Maca­
roni Company, Inc. of Harrisburg, Pa., 
II wall announced by W. Gardner Bar­
ker. Lipton President. 

Megs Macaroni Company manufac. 
tures quality macaroni, noodle and 
spaghetti products, Including thl! well­
known "PennsylVania Dutch Brand" of 
egg noodles. The company markets lis 
products in Gupermarkets and grocery 
stores in about one-third of the U.S., 
largely In the East Coast and mid· 
western states. 

"This acquisition Is another Impor­
tant step in Lipton's program for long 
term growth," Mr, Barker said. "In our 
dlverslftcaUon activities we seck to 
acquire companies that will enable 
Lipton to continue Its policy of pro· 
vlding the American homemo:Cer with 
economical food produ!:ta that are 01 
the highest quality," 

Mr. Barker said that the present 
management of tht! Megs company will 
continue with Lester R. Thurston, Jr. 
as President. Mees will operate as a 
wholly-owned subsidiary of Lipton 
with manufacturing conllnulng In Har­
risburg, 

Lipton, long the leading marketer of 
teas, now produces a full line of popu­
lar convenience foods Including the 
well-known Lipton Soup Wxes, Wish 
Bone Salad Dressings and flood HUmor 
Ice Cream products, 

Terms of the acqulo;ition were not 
announced. 

Packaging Directar 
Arthur W. Hartkham hos been ap· 

pointed to the newly-created position of 
Manager of CorporDte Packaglne De­
velopment of Thomas J, Lipton, Inc. 

Prine. M.e.ton' of Chlc.go, Inc ., digs in 10 double the site of Its Schiller Pork, III ., posta 
plant. The new addition 'Io,1! :ldd upward of 15.000 square feet to Its manufacturIng facUl . 
ties besIdes IncreaslOQ ~h .... a :4:ilCI.I!e aree. Portlclpatlng In ground-bfeaklng ceremanl" arc 
tftQm leW.: AI (Nbs. Fron" . ..:. 1': .. : ',;;ervlsor; .We,ton Booth, ChICOQO manoger of the Seay(:;. 
& Flar~e.m Food Dra~:e to:J1! .... 0 . . Anlhorv Cantella, generol manager of Prince; Fronk 
Math, Prine, 01 .... 1 n ... .,nngt'r. o,wl Jost'phlDe:bartula ~I the Pllorim Cautructiun Co. Prince 
Me/caronl 0' C', lcogo 1$ Q djyb,on 01 Prince ~~'P:t\~M!J; . Co., Low!!! I. Mon • 

.;, ·1i;"I.\ 
\.' Tlfl\ MACARUNI JUl'H.No\ t. 

product 
to pouch 

, .:. 

'I;. 
-.:1'" 

"'II ) 

to sealed t==:i.f1 .. 
~\)DDING 

& 
" PIE carton 

'. ; ~ILLlHG 

at 120 per minute 

• Here Is a new concept In packaging for any 
product now using a lined carton, pouch, or en­
velope In a carton. It Is a marriage of two highly 
production proven units-the Triangle Bag Machine 
and the Clybourn continuous motion cartoner. 

This Bag 'n Box unit handles up to king size 
cartons, inserting one, two, or even more pouches. 
Yet, the unit Is so simple, changeover can be made 

TRIANGLE ... 

ThIs unili. beIng used to package 6 az, cartons 01 pudding 
lind pIe lilting and occupies an IHeD 01 only 7' k 20'. 

in less than 30 minutes. The low cost is equally 
surprising for anyone of the machine combina· 
tlons available for various products at produclio.t 
rates of 50 to 300 per minute. 

The Bag 'n Box packager is an exclusive devei· 
opment of Triangle and Clybourn Machine Cor· 
poration. To obtain further information about thi , 
space saving, moneysaving machine, write to: 

TRIANGLE PACKAGE MACHINERY COMPANY 
6654 Weat DiversitY Avenue1 . Chicago, illinois 60635 Telephone (31:t) 889·0200 

FEnRuAItY. 1965 9 
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A Ji,ts' u/ cOmmtnls mad, by Robt" C. 
Myul. Dfrlclor 0/ ,hI P"dlllin, Saltl DM· 
lion, Film Dtptlrtnunl. E. I. du 1'01'1 tit Ne­
mours II Co .• bt/or, 'hI Conlalntr lind 
PIlC~QRln, FOMlm, Ntw York Socltly 0/ 
Stcurll, AM/YIIs, Inc. 

~ he ,rowth rate In the fUm. bUll· 
~ i neH ha, been and will continue to 

be phenomenal. Over the past ten yea", 
the ,rowth rate, on 8 tonna,e basil, 
hat averaled almost ten per ct!nt per 
yelf and it may be even lrealer In 
the years ahead. 

In li5S elUmaled fUm salel were 
$300,000,000 on 475,000,000 pounds. In 
IDeS ,.limated tUm .. lei were $700, .. 
000,000 on 1,275,000,000 pounds. An· 
othe" healthy facti" hat been the 
lrowth In the nur ~r ot flIma. Ten 
klncll 01 alma were avanable In 1953: 

Cellophane. Polyethylene, Cellulose 
acetate, Cellulose acetate butyrate, 
Rubber hydrochloride, Vlnylldene 
chloride--Vinyl chloride, Polyvlnylldene 
chloride, Polyvinyl c.hJorlde, Vinyl rub­
ber, Polyvinyl alcohoL 

Today, there are ellhteen kinds of 
tUm lcommerclally available. The ellht 
new film. that have been added to the 
list Include: 

Pol,.ealer, Polypropylene, Nylon, 
Poly.lyrene, Polycarbonate, Polyvinyl 
8uoride, Fluorocarbon, Fluorohalocar· 
bon, 

If •• F.mW" of F11ma 

TechnJcal developmenll have created 
new fanoUle. of fllrna WitbJlI each of 
Ihele eJlht~n. Th1s h .. been due 10 
the need to laUor·make or modJly bulc 

to n1m. to meet the .pecl8c and varied 
requirement. of dUferent appllcatlolll 

..... ·or markell. 
I 'i :f. ;.Ji~So, none of these ellhteen kind. are 
1) :~'jfte 81m but actually many 81na. 
. ~: Another very allniflcant trend hu 
I , been the Irowth In the number of 

fllm prcducen. Today, there are well 
UVl!r one hundred fUm manufacturen, 
probably double the number of ten 
yean alo. Of the top one hundred 

t. ~ndultrlal corporation. Il.ted In For· 
'I t .. ~ !unc'. 1963 Review, twenty·nlne are 

'i."~1. flexible 81m produCt!tI. AI recently a. 
19~8 only fourteen of thete twenty·nlne 
were In the 81m. bUllne ... 

We e.tlmate that all fUm produce,. 
art) currently lnve.tlnl at least $nO 
million annually tor reaearch-researc:h 
uim.!d at Improving existlng fUm prod. 
lict-' tlI well as lOekinl out and de· 
vdcpinl entirely new 81m fonnula· 
tlons. 

Th. CoDnrllng Tr.d, 

A COIiVerlcr 115 " com puny who pur· 
chnU!, ftlm tor e\ I "",·~tlion and sub!IC' 

.... rt C. 114, .... 

quent resale to the packaler f)r end· 
user. Convertlnl Include. prlntinl, bal 
maklnl, lamlnatlna, extru.lon coating, 
etc. 

Over the yeal'l, converting techno!· 
Ol~ has proceeded hand·ln-hand with 
the rapid development ot the 81ms bu.l­
nen. Today there are over three hun­
dred converten whose sale. of con­
verted 81m producll amount to about 
$'00,000,000, 

Convertlnl enhances the utility value . 
of fUm' from a merchandlsina .. well 
I\! functional Itandpolnt. The aUn.e­
tlvely de. lined and/or technleally en· 

over the put ten yean. Dollar·wise 
the Irowlh hu been about six per cent 
over the palt ten yean. The rapid 
lrowth of lower·cost polyethylene hos 
caused the dolla:- growth rate to log be· 
hind the tonnale lrowth rate. 

Another and perhaps even more slg· 
niflcant meuure ot the Irowth ratc or 
packalinl fllml II coverale. On the 
basi. of coverale lold, the Irowth rate 
has Increased about ten per cent per 
year over the put decade markln. the 
trend to hllher·yleld or thInner Kauge 
ftIma. 

The tood Indu.try over the yean hal 
accounted for about. Ieventy·Rve per 
cent of total packallnl 81m sales, with 
tobacco producta, textnes, paper prod· 
uds, and dry c1eanlnl bill pacini the 
balance. The rather steady three to four 
per cent Increaae In hllall tood .tore 
sale. annuall)' hili provided a firm basc 

. for packallng ftlm. expansion. 
The ability ot ftlms to double thl. 

food IfOwth nte aUesli to the .uccen 
they have had competing alalnst other 
packaainl materials or packales .uch 
a. waxed paper, Ilanlne, toll, cartons, 
etc. The hiltorica1 and anticipated .uc· 
cess ot 81ms In packallnl rests on their 
ability to meet the widely varied and 
increaslnlly sophistIcated need. of the 
pockallnl markel: re.1I on their ability 
to keep pace with the chanalng rc· 
quiremenll or new packal!nl . y.tema 
or concepti. 

lineered producll ot the converten The Balance of PropDrll" 
have contributed .ub.tantial1y to the 
growth of the 81ms buslneu. The selection of D pack'llnl material 

Another helpful and contributing or packale b made on the basis of the 
force In the expansion of the 81rna bur.. best balance of prorertlel, all focton 
nen h .. been the packale machlnf:ry eoruldered. M.Jor conslderaUons which 
Industry. Thll Industry whlc:h numDen are of equal Importance In aelccUnl a 
over one hundred companies hal kept pack'llol material can be broken down 
pace with the needs or demands for Into tour catelories which essentially 
talter and more efficient machines for reflect the underlyinl reasons for the 
Rim packaalnl. .ucceu of ftllnl: (1) Material Cost: (2) 

& you can appreciate, production Production Etftclency: (3) Protection 
speeda and efficiencies am sl,nlfleant Requlremenlli (4) Sale. Con.lderatlons. 
facton In the overall cost ot any pack- Re.anllnl this flnt co.te,ory, ftlm 
ale. Many lood packale. or packaging prices run from "well below" mnllt 
material. have never made the lrude other packallnl material. to ~lo:. hlah. 
for the lack or a low·eolt, efficient est on the market-from one cent per 
method of o.ppUcation. thouaand Iquare Inehe. tor the lowelt 

priced polyethyleno to a. hlah a. 20 
Th. Paeklgtag Mark.1 cenll per thousand lQuare Inche. for 

the more sophisticated fUm laminate •. 
The packa,inK aee:ment or market While material cost obviously i. not 

accounts for about 5eventy per cent the overridlnl factor, the packa,er has 
ot the total ftllnl bUilneu. Thi. por· a very broad ranle to wellh In rela. 
tlon has declined slowly over the yean tlon to his other packa,lnl consldera­
.. the relatively new industrial tel· tlons. 
ment has shown more rOlpld lrowth. 
Thl I dl I Ish th for production emclency, the 

s n no wny m n c.', on'.~'Vil:e'_D,"r,irI., ~""I'" hu another"''wlde chotec de. the 1'11t'kaelnl M!enlent. .. I.'· 
the .:rowth I11tc 01 5lacknillnl on the requirements ~t his 
u\'ernlcd about ei"ht per cent per on page 12) 

Portrait of an Ultimate Consumer! 
Here'. a picture of an U01pert" about to test a 
macaroni product. He's tho fellow you want to 
pl .... , for he i. typical of the thousands 01 con­
sumers who are tho final judges 01 your product's 
appeal an~, bccoptanco_ To win his approval, you 
sM with the fineat ingredionta and aerclse tho 
utmost care in manulacturing!o inBunl a product 
ofwblch you can be proud, 

LikewiJe, we're proud of the ingredients we 
B!'Pply that tbey're 
tho ill me.'18-

urod by the degree of cu.!omer satisfaction your 
macaroni products deliver. 

Let Inlomationol Quality Durum Products 
help )'ou please )'our customers. 

+ f"tenudlonol 
I.,. MIlliNG COMPANY INC, 

OURUM DIVISION 

Oeneral Offic .. : Mlnn .. poUa, Mlnnu·.la 55402 

"i 
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Flexible FlIm-
(Continued from poae 10) 

production line. From aeml·automatle 
packoglng operations to tully-automat­
ic, hlah-speed, packaging SYltem., tUrns 
will perform at leaat 81 emciently 81 

any other ftexlble material on the mar· 
kel. In fact, luper:lor machlneabillty hal 
opened the door tor 81ma in lome very 
sizeable markell. 

Reluroln, protection, here again the 
packager can run the ,amut-rrom no 
moisture protection to almM an clsen­
tially Impermeable fUm-trom a so­
called breath!n, film to almost zero 
oxyaeR penneabllity-trom a fUm that 
readily transmits odOfll and Ravon to 
RIm. that lock In odon and flavon. 
Whatever the packacer needs to pro­
teet, hi' product throulh the channell 
of <11stributlon and whtle on dllplay In 
the "retail atore he can ael from one 
"Im)or another or from a combination 
of 81m •• 

Protection from the standpoint of 
poc:kago durablllty 18 another area 
where 81m, provldo a wide c:hoice. Not 
too 'many yean ago, a IUm that would 
withstand temperatures as low a. minus 
80 degrees Fahrenheit and a. high as 
3001 degrer s Fahrenheit was beyond 
comprehension. Today, .uch a 81m 18 In 
volume production and, incidentally, 
Il Is one·thlrd aa .trong al Iteel. 

Then, lales requlre!':lenll of the fln· 
bhed pockoge at the point of sale­
From your visll. to supennorket., 1 
think you wUl alree that the convert­
Ing industry does an outstanding Job 
through Flexu or Gravure printing In 
dreu lng up 81m package. tor appeal­
Ing display. And, of course, ont! major 
advantage for ftIm. is visibility. Over 
the yean, vislbtllty has become a very 
powerful sales aid In seU·servlce mer· 
chandlslng l imply bec:auae people like 

;1 to see what they buy. 
:,~ ;ttr The point to be emphasized alain Is 

..t;/ that most packaging decisions are based 
•• y" on the besl balance of properties tor 

any given application, all facton con· 
sidered. In a nutshell. the succe55 of 
RIms In packaging is thot after these 
factors are carefully weighed more 
often than not there is a Rim that flits 
the bill more adequately than other 
materials. 

Th. Expandlng Mubis 
Ii' 1953, 30 per cent of all bread was 

wrllpped In tUm. Today over 80 per cent 
uf all breod Is In tUm. 

I"ilm penetration grew from 50 per 
cent in 1053 to over 90 per cent today 
luI' wrapping fresh meat, From 30 per 
cent to ovcr 60 per cent. In produce and 
from 3~ per cent to over 65 per ('Cht In 
the snack market. 

In o'.ltl lUt·/I tn 5tcndy pcnctr:otion ill 
cstabli:>hed packtllit ihg market., new 

.. , .... ~."\I'.". .. W' ....... .~.; 

pack.,lna concepts, which have at- of exc:eu resin anrl. fUm capac:ity the 
lalned subllanUal volume In recent. price of polyethylene ho. dropped to an 
years, have aceelerated. the ,rowth of unrealllUcally low level, partlc:ularly 
the 81m. buslnen , Some of Ihete rela- conaJderinl It. functionoUly. ,.. de­
lively new packallnl conc:epts: manrl. and capacity come more Into bal· 

1, Vacuum and ,Ill ftush packallng of 
proceued. meala and cheeae In a 
flexible ftlm compollte ot poly­
elter combined with polyethylene. 

2. IQF-lndlvlduDI qulck·frozen ' .. el­
etablel-In polyethylene bal" 

3. "Heat·ln·the·pouch" packaglna: of 
frozen producta. 

4. Shrink ftlm packa,lna: of many 
food and non-food Items . 

5. DUster and skin packolln, for 
non·food producta. 

6. Portion pac:kallng of foods IUch al 
bread tor the mw leedlna: market. 

1. Fractional packaalnl of cookies, 
8. Film multi-packln, of beer, .ott 

drlnu and other canned Itenu. 
9. ·Carton replacement - another 

brand new concept which la just 
.lartJng but which orren lubltan' 
tlal potential. 

Tho outlook Is mOlt enc:ouraglng. Film 
packlalnl volume Ihould advance on 
all frontl-In the long established mar4 

kela, In the relallvely new markets and 
In market. now under development. 

ReMatCh and D ..... topm.nt 
Due to extensive retearch and de­

v~lopment activities, more new kinds 
of 81m and new varieties of exillting 
Hlml are certain to play a key nile In 
the future. 

Polypropylene heads the Ult u on 
exciting new coml!r. To date this tUm 
has had rather limited utlllty. How· 
ever, many producen at!: mounting 
major efforts toward developlnc ori­
ented varletle.. both coated and un­
coated, auurin, wider application. 

There Is increaslnl activity on shrink­
able ftlms In all ot the plaltic type' 
which show much promise for the lu· 
ture . 

Even cellophane, the "arand·daddy" 
of this ftlm buslnels. is acquirina new 
dimension. luch as Improved durabil­
ity and new coatlnls to extend lla ver­
satility, 

Thl! varietle. CJf film combinations 
achieved by laminating and extrulion 
coating are multlplyinl rapidly, 

All this acUvJty on new lJroducta Is 
bound to bl'Oiden the horizons for pack­
agln, tUrns. 

,.. for ftlm prices, we expect that the 
averaa:e will c:ontinue to drift araduaUy 
lower and give further Impetus to the 
penetration of 81ms into non·Hlm pack­
aalna: markets. Thl., obvlO'Jlly, auumes 
that the price or the newer tURUi will 
decllne over the ycnnl tiS volume 
cre~ 

A dJiturblng note In the price ' 
ture 1s polyethylene, Under th" pr ... olit. 

anc:e, more orderly and more proHtable 
pricing may appear. 

While these comments have been can­
Hned easentlally to the domeAllc mar­
ket, film manutactut!:tI are not ovcr­
looking the poaslbllIties abroad. Oen· 
erally speakln" the development of 
fUm markela abroad, packa,lnl as well 
as Industrial, la .. tar behind the U,S. 
Per capita Him consumption I. only a 
traction of the U.S. figure but , no 10l"' 

eiln Rim market. are dev~lotM'1 at .. 
more rapid rate. 

Obviously. a varlety 01 oornen e)l · 
1st agalnat the lale of U,S. hlms-l.ullf .. 
government protectIon of locat ",ro­
ducera, unattractive pric:ea--but U.S. 
film lethnolol)' ,eneraUy exceeds our 
forelln compeUtotl and, therefore, we 
believe there will be growlnl demandJ 
for sophisticated nlma that only U.S. 
pmdUtel'l can lupply. 

ThII Upwutl Trend 
In summary, we expect that packag· 

Ing tUm sale. by U.S. producera will 
continue the present upward trcnd­
will at leut double over the next ten 
yean. The climate for this expeclatlon 
is mOlt favorable and consldera the fol· 
lowlna: .Ignlftcant lacton: 

1. The fllm monufacturen' .ubstan· 
tlal resources and dellrel to reo 
search and produce new and better 
ftlms. 

2. The ftlm manufaclurel'l' aubstan­
tlal relOurces and efforts to exploit 
old packallng marketa as well as 
to seek out and develop new pack· 
alinl market.. or conceptL 

3. An obvious ono - the a:rowth In 
population. 

4. The c:ontlnulnl rise in our standard 
of Uvinl. 

5. The continued growth In self-.erv­
Ic:e merchandising which haa al· 
ways favored transparent packag­
Inl. 

6. The aa:grculve effort. of the con· 
vertlng Industry to further extend 
the. utility value of ftlms through 
new and Improved convertlnl tech­
nique •. 

1. The further Improvement of exist­
Ina: wrapping technique. and the 
development ot nfOW packaalna 
systems that will continue to re­
duce the cost at packallnl with 
flexible RIma. 

In short, the outlook In the ftlml bUl l· 
neu is loort. 

'. 
ASEEl:O 
Automated System & Equipment Engineering 

• Conveyors • Weighers • Dehydrators, Dryers, Coolers 

Processing Equipment etc. 

VEITI·L1FT 

Continuous 
Bucket Elevator 
• Solf Cleaning 
• No Lubrlcotlon 
• DeI,ln RaU.r Chain 
• Heavy Duty COl' 

a\KIt.'1 

VII .. 
CONVEYOI 

~I 
..:. ' ~, .J 

• Cans. Jan 

&00 • Ca,ton • COil 

AUTOMATIC CHECK WEIGHERS 
Walght unUs up 10 150 Ib,. 

fEED.O·METER 
"For Conlinuaul 
Blondlng" Accurate 
feeding of materials 
Ouncel 10 Toni. 

TRACE·A·VEYOR 
(Automated Bell Storage) Automated Intor· 
mediate Storaga for non free flowing mo· 

AUTOMATIC NET WEIGHERS tarlal which cannol be stored In Hoppers. 

CAN AND 

1\$~~~~rzNf,l IOTTU! 
CONVEYOR 

Delrln Tabla Top. SanttoryCholn • Adjusi. 
able Iides ond legl ollalloble In Itondord 
lenglh • Air ond .Iettrkollv operated. Con 
Indexer ovailabl • • 

SPECIAL 

CONVEYORS 

Sanitary • Naopren. Belt • Stainless Steal 
• Steel M •• h Trough Bell and oth.rs 

Valumalrlc Quid, fill wltk Elactranlc Stole 
"flnllh" 
Speed from 15 10 360 per minute 
btramelv accurata welgkts 

BULK 

WEIGHER 

For Corlons ond Bags-
5 Ibs.lo 150 Ibs. Timed In 
built cvcle with Net 
weight finish . High 
Speed, & Accuroev. 

ASEECO offen without obligation, Inglnllrlng .. rvici to aid In 
dnJgn and layout of material handling and storagl sY"lms, 01 

wIn as complet. Inatanatlon .. ,."IH, If dlllfld. Cu.lomb.d ayto 
'.m. on spedal order. 

ASllCO COlP. .! 10 

'130 W .. t Olympic I'vd" L •• Anv.I •• , 
,. I': "",' .1. 
f·;:·:- ~. 

'. 

•.. ,;,) ••• ' l, 

- -:;_;.._'_~_:______ I 

(0) 

(b) 

DEHYDRATORS & OVENS 
Louver Shaker Type (patented) 
Designed 10 handle granular or lumpv 
malerial. wUhoulleakage, or damaIJe 
to Ihe malerial. 
Mesh Belt (c) Rotarv 

t 
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~ CELLOPHANE ' USE ~GROWS'-

" By George J. A"H, Vice p ... ldent, American VllCOIe Dlyi.lon, FMC Corp. 
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I ncreaaed use of cellophane durinl 
1904 conflnns the optlmllUc fore-­

casu modo In 1063. Further gains are 
seen ' for 1005. 

Saran-cooted. types showed rlgnl8cant 
increasel following major gains In 1963. 
Polyethylene-coated cellophane, pion' 
cered by Americon VlIcose and now the 
Itondord for fresh meat wrapping tum., 
hOI climbed to an all·tlme high. Appli. 
cations for vinyl copolymer.coa~ cel. 
lophane grew IUbalantially during the 
past year. American Viscose is the only 
manulacturer In the U.S. producinl 
vlnyl·coated cellophane (called R.18) 
commercially. The acceptance liven R. 
18 In11964 hal more than justlfted the 
eJTort. spent In developinl thll unique 
klnd :-of cellophane. 

The Increallnl use of cellophane by 
converten I't!nect. packalen' realiza­
tion lhat orlalnal price advantalel of 
lome plaltlc 81ms are Iwl!Uy overcome 
by c:ellophone'a quality atandarda and 
auperlor pertonnance In every phase of 
thl.'! convl.'!rter'a production operatiollJ. 
The palt year saw a growlnl demand 
lor high yield 14ran·coated types for 
cellophane-to-cellophane tamlnatlon, a 
new development to which we made 
"Icnlncant contribution •. The cellopbane 
Indultry expects the inherent advan· 
tagel of cellulosic films to become more 
important as packallnl moves Iteadlly 
upwafd In quality and complexity. 

1 It'e .. 1'JPH 
I ' Three new cellophane type. were in· 

troduced by American VlIcose in 1064: 
HS.', de.lrned to provide hlgh·Jpeed. 

• lonn and 811 pertonnance In a fUm with 
,I ~ ~x«ptlonal cold weather durabUlty; M. 
)' ~o ccUophone with superior dead.fold 
·; I~t,i>. ,: raclerisUcs for Improved twist wrap· 
: ing; and CR·lB, a vlnyl-coated. cello-

'.' ,\ phone maldnl avallable the bene8ts of 
, f' n tanlo-colore<i fUm to packagen, par· 

i! ticularly boken of .peclalty bread •. The r . cold weolher durablllly of RS-' will be 
~ j • ,!~emonatroted In the comlnl winter 
t .t~rnonthl. 

f I' ~ r A. V. Approacb 
." . )" 1\ 
"! ¥" ~~ • At American VIICOW! we feel our con· 
, . " " tributlon to cellophane'! progresa hal 

.i,!"...1"" "N!n made In three important areas _ 
moll'keUng, manufacturing, and in re­

" .!Cllrch and development. 
.:.'! Om' marketinl effortl have been dl· 

r. ·cted more than ever beCore to .pecillc 
cu:,tomer need .. Tuning up Cor this apo­
IlmOlch has meant a larger and better 
trained .olc. Coree which Is kept abreast 
vI developments thrutlgh Q steady now 
01 Inlormlltion and aids wilh ..... hlch to 

81111t packalen. The lalcs force Itself 
I. lpeclallzed, with men trained for 
either direct sales to users or sales to 
converters. They are further supported 
by technlcalaales and IUpermarket sale! 
groups. 

Emphalldn, our marketing service. 
has alao meant a larger and more mo­
bUe Technical Service Department. with 
new telUnl facilities at its dllpDsal. A 
recent Ilgniftcant Improvement, typical 
of the service liven to packalen by 
our Technical Service ,roup, 11 an im· 
proved thennal laminator. The lamina­
tor, a re. ult of Technical Service De· 
partment and FMC Pecka,lng Machin­
ery .~lvlllon cooperation. provide! a 
method of lamlnatlnl two ceUophane 
web. by actlvatln, the 81m'a coatin,s. 
A number of major converten have al· 
ready Incorporated the Improvements 
Into their operaUons and as a result 
have opened up potenUally large mar· 
ketl for the c-el1ophane·to-cellophane 
laminations. 

Markel D .... loplDl~t 

The Market Development Depart. 
ment, a third ann of our marketing ef· 
fort, has aldt'd In the ex~nitori of cello­
phane's now admitted. advantage,' for 
the boominl seml·mollt pet food ' mar· 
ket and the inltltutional coffee field. 
The AvlJco Candy Study cattled out by 
the Market Development unit typiftes 
the direction of thll group. Helping cus· 
tomen to better underttand market 
needl will .110 help UI to underttand 
the packaglnl requlrementa w~ch wi11 
alwaYI be part of those nftda. 

Service to our CUltomen I. 'further 
aided by the lix dislributlon centen, 
which provide speed and· flexibility in 
deUveriel unmatched In 'the cellophane 
Induatry. Fully equipped wllh slittlnl 
and sheetlnl facl11Uel, the centen can 
furnish cullom'llzed f1lm In the Ihort· 
Cit pOl3lble time. 

Quallly eo .... 1 

American V1acol8 has a 311-year his· 
tory of cellophane manufacture. Each 
year Iince 1929, refinements In the pro­
ceu and new ways ot controUlnl quanty 
have been found. The very I't!cent years 
have seen the refinements speeded up 
ar ,i quallty control extended. Perhapi 
n.ore Importantly we found a SYltem 

R.s.arch and o. ... lopm.nl 
Research and Development not only 

shares credit for the increases of the 
past year but Is the base upon which 
our confident proJectionl Cor the future 
are built. Saran·coated and vlnyl'coated 
81m, both major facton In the future 
of cellophane, are the fClUlt of postwor 
work done by cellophane reaearchert. 
To date mOlt of the development work 
has been in the area 01 coatingl applied 
to the base cellophane sheel. Further 
work In the area 01 improvlnl dlmen· 
sionalltabl11ty and durabUity 11 already 
weU underway. American Viscose Is In 
a particularly advantaleou, polltlon to 
punue this new work for cellophane 
because no organization haa broader 
experienc:e In and knowledle of cellu· 
loslc .. 

We loresee thll effort coming to frul· 
tlon In the near future. ThelO new 81m 
typel, added to our allreulve purtult 
of our customen' point oC view, are the 
bul. for our certainty that the future 
for cellophane is brilht. While conalder· 
able research activity Is belnl dt'"voted 
to noncelluloslc ftlm types-including 
many different plaltle material. - no 
effort Is being Ipared In regard. to the 
further advances known to be poulble 
among the c:ellulosici. 

Packaging Show. 
Tho latest U. B. packaglnl machinery 

wll1 be demonllrated for Scandinavian 
and North European bualneumen u 
the Inaugural exhibition 01 the new 
U. S. trade center in Stockholm, Swe. 
den, March 16-26. under the combined 
auspice. of the Packaglnl Machinery 
ManUfacturers lnatllute <PAlMI) and 
the Bureau of International Commerce 
of the U. S. Deportment of Commerce. 
Thousandl of vlsllon from Scandinavia 
arc expected to attend the 10 day Ihow 
and Inrpect the equipment shown by 20 
PMMl members. 

PMMI, which comprises one hundred 
loading U. S. manuCacturcn ot packag. 
Ing machinery, recently took part In a 
Ilmilar exhibition at the U, S. trade 
eenter' In Tokyo. Some 11,000 Indultry 
executives attended the show, a record 
for the cenler. 

Ch1cago In Ho .... mber 

for extendlnl quality control teclmlque. The Packaling Machinery Manufac:-. 
and Incentlvel to virtually every pro- turen JllJtitute la devoted lo Improvlnl 
ductJon worker. In our continuoul, hlah- manuCacturing methoda and delllni 
speed manufacturinl proccu thti · ayl: ... • closer 'cooperatlon be-
It!m hus proven In\'aluOlIJlc. It& beneftts and users of packaging 
have heen felt directly tJy · our addition to acting as a 
tomers. on paGe 16) 

) 
. ~ ( Who RI.II, I .... lld M ..... nl , 
<7 ....... Accounts vary. According 

I. to Greek legend there f. was a deafening crash of 
thunder and lightning 
one day, the heavens 

opened up, and the gods 
of Olympus gave man 

macaroni, which in their 
language meant "The Divine Food." 

And •••• nlln. b Chin ••• I","nd a young 
Chinese maiden, enraptured by a hand­
some Italian sailor, 
happened to let 
her batch of bread 
dough overftow. The 
dough drlpped from 
her pan in strings 
and dried In the sun, 
and these the sailor 
took back to his 
ship. When the ship's cook boiled these 
strings and covered them with broth, 

the result was an appetizing succe88-
word of which quickly spread through­
out Italy on the ship's return. 

But •••• rdlng t. Gorm.n 11 •• nd, the food 
nnd the name were both inspired by 
German merchants. 
who once 
sold large, 
aymbolically­
shaped 
breads to 
the people 
of Genoa, 
Italy. The 
Italians balked 
at their Inrge form nOlI high price. 
liMn Cnroni", they protest€d -"But 
it is very dear." And when the mer· 
chants reduced the size of their dough 
forms and their prices, the phrase 
"Macaroni" persisted for their new 
products. 

While macaroni legends often conflict, manufacturers agree 
on the consistent high quality of King Midas Durum Products 

PEAVEY COMPANY 
Flour Mills 
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Packaging Show":"" 
(Contlnuoo (rom page 14) 

collection and dissemination ageney (or 
teehnleal infonnatlon and Inquiries on 
.a world-wide btlnl., the PMMI also 
IIponsora a paekaglng muchinery show 
every two years. The Paekaging Ma­
ehlnery Show 1005 will be held Novem­
ber 1-4, 1065, In Chleago. The massive 
show, with 250 exhibitions occupying 

... 120,000 net square (eet at exhibit space, 
11 expected to attract 15,000 key execu­
tives In packaging and related fields 
lrom all over the world. 

A.M.A. In AprU 

The 34th American Management As­
lIodation's Notional Packaging Exposi­
tion will act a new record lor size when 
It is held at McCormick PlaCC!, Chicago, 
April & thrtlugh [I. It will occupy 200,000 
square leet o( exhibit spacc, exclusive 
of aisles and other non-exhibit area., 
Ihl! maximum capacity o( the hatl. Can­
cUITC'1Uy with the show, a three-day 
conference on packaging wl11 be con­
ducted. 

Grand Union Packages 
Rossotti Lithograph Corporation of 

North Bergen, N.J., has produced new­
Iy-deslgncd spaghetti and macaroni 
carton. (or The Grand Union Company'. 
private label line. 

The cartons stress continuity of brand 
Identity throuRh repeated usc of the 
food chain's new "Big G" trademnrk, a 
red and white logotype now being em­
ployed on more than 400 Grand Union 
Brand Items of food and general mer­
chDndlsc distributed In the company'. 
outlets In II eoslern .Iales. Washingt<-", 
D.C., and Puerto Rico. 

J Wnpuound Jlhlalrall"ns 

~'Full color, wruparound ilIustrntions 
~9 a sec-through window are feature. 
~l'" the cartons. Red, white and green 

.r IItriplng, dramatizing the Italian motif, 
is olao printed on the white carton 
~Iock a. further identity 01 the pasta 
product, 

Oeneml cooking directions are print­
rd on a side panel, with the rear of the 
"nr1lm showing a special serving .ug· 
gestlon. 

The cartons are part of the Grand 
Union redesign program for private 

. Inbel merchandise. Formerly packaged 
:.s Freshpak Brand, macaroni, .paghettl 
und egg noodle products will now carry 
Ihe Orand Union Brand label. This em­
phasis on n single brand nome permits 
more detailed integration of the' adver­
ti sing, marketing and mcrchandislng 
junctions of the food chain. 

The cartons were lithographed in 
four colors by Rossottl. 

16 

". ~;.. '. . ' f1t ", 

"Big G" Is pftdomlnonl In n~ly designed line of Gumd Un:on po,lo pockogts. 

Instant Sauce for Institutions 
A new instant Italian tomato lDuce in 

a one-pound package haa been added to 
Continental Coffce Company's line of 
(oods (or restaurant, hotel and Institu­
tional usc. It I. 0 complete, flavorful 
sauce with all inaredients, including to­
matoes, dehydrated and capable of ator­
age for an Indefinite period. For a de­
licious .plced .auce, wa~er Is added and 
brought to a boll. 

February Dri.e 
Campbell Soup Company will launch 

a promotion of spaghetti and macaroni 
producta with meat during February, 
when anles volume of these products i. 
at a peak. Television apots and in-store 
display. will stress main dish uses of 
Franco-American spaghetti with ground 
beet, spaghetti wilh Ineat bolla, Dnd 
macaroni with grt/und beef. 

L,nl Begll1l Marcb 3 

"LOGAN LADY" at fiNGER LAKES, Canandaigua, New York ' 
Owned by Wm Tuke. Fir~t race Sept 23 1964 . 
Tral'nea by 't!m Teske!. ridden ~y Georg~ Kellhammel' 
6 furlong' .~ 1-17-<) .. S10.!IO . ~. 40 55,30 

MtlcorOll1 .,.rttMOft Jack Pfoclno, 
lu,ed on tho for fight p,nomtlno a 7: .. :-.,,"= 
curean tau on her llrit 110". Jock and his ~~".i;I;;;~"~.IO; 
employus who oro 01N) Eplcu,ean,. 

" THE MACARONI JOURNAL 
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Abo~t AmtNr Mill"'- ..,.; ' ~ 
Wrum "·armrrJ Un (on IImJldJ 

) A model of modem Industrial efft­
deney, the Amber Mill division of 
Farmcn Union Grain Tenninal Asso­
ciation i, a Iparkllng example ot what 
fa~era con accomplish when they join 
loelther cooperatively to Integrate their 
ag~icu1turul operation •. 
~he GTA Amber mill, located Just 

60}nUel north of St. Paul at Rush City. 
Mlnnelola, turns durum wheat Into 
aen\ol1na. the highly :specialized product 
that I. the billie Ina:~dlent in the manu­
facture of noodle •• spaghetti and maca­
roni and other similar table dellcacie •. 

Acquired by GTA in 1942. the Amber 
mill:, Is one of only It such mlll. in the 
United Statel and is the only one own­
ed tur tanner'll. Il ptoeeJSCI about two 
miliUm bushels ot durum annually. 
OTAt Is the world's largest handler of 
the ~Ial wheat wl1lch Is grown most­
ly III the famous "D'Jrum Triana:le" in 
the Dakotal and in weltern MinnelOta. 
Durom's hlBh g1uten content 11 what. 
makfll it pOJ,lllbte to cook spaghetti and 
noodlel until they tire tender and yet 
retain the Rnnneu that chell call "al 
dente"-to the tooth. 

]) GrowlDg ]Jusm.u 

M~ager of the Amber Mill division 
I. Eugene W. Kuhn, who reported on 
the YFar'. operation of hi, facllity at 
the rect!nt annual meeting of Farmers 
Union; Crain Terminal Aasoclatlon In 
St. Pllul. Kuhn l aid that the semolina 
indu.Uy hOI been ,rowing every year, 
with per capita consumption of durum 
wheat products steadily incl"easlna 
throughout the United State. and In 
other)fl&Uonl. 

During 1964. Kuhn reported, the Am­
ber mill inltalled on additional number 

\. of bUlk tanks and now can offer all 
grades ot nour In bulk or sacked ship­
ments, and can create blends lhat meet 
a customer's exact specifications. In ad-

'h ._ .. ~ dillon. during this year the mm haa 
complc}ed a bulk ml1lfeed truck·loadlnl 

S. !I)·stem. Thll make. It pos.slble, Kuhn 
f sold, to furnish feed dealens, cottle feed· 
t.· en add farmens In the mill's area with , 

1, ~ their mlll·fecd requiremenll in either 
,; bulk trucks or lOCk.!. Millfeed InKredl­
. cnt. are a by-product of semolina flour 

pl'ocesslng. 

Full Scbedule 

The Amber mm, Kuhn reported, now 
l.Ir1nds four or Rve carloads of durum 
every day, and runl 24 hours a day. 
usually on a R ven-day-a-week ached­
I:l l'. 

Lnlt year, Amber Installed an t=labo­
m te dust collection lind Rltering rystcm 
thnt forces dUllty mill air lhrough cloth 
filters. thu, f:!o lvogin, UI a milling by-

" product the tiny durum partlclel and 
fibers that prevloully were not aleaned 
In proceuln,. 

In winter, the wann cleaned air from 
the new dUl t collection BYltem II fed 
back Into the mill bulldlnl to form part 
of th.:- heatin, BY.tem. 

AlnUd. FIN. 

To service nationwide cUltomers, 
Amber lealci 20 modem alrsllde rail 
cars, and an additional 35 cars are aa­
slaned to the mill by varloul : '8l1roods. 
These big can arc loaded a'.\tol!latically, 
using air to pump sem'J1in.l through 
plpel Into the car. The ",rodr.ct II un­
loaded at the cultomer's plan In the 
same falhlon. 

Kuhn told convention delea:ate. and 
vlaJtors that he hope. In the years ahead 
to tee fanners "own many more c0-
operative procellln, planll." "We must 
continue to build if we are to have a 
dependable fann prosperity. Thal', 
why your GTA, Includln. the Amber 
mill, exl.ta-to terve farmers on the 
land and help them move forward into 
better doy.," Kuhn said. 

OgIl.le Offe, 
Lake of the Wood, MIllin, Company, 

a .ub.idlary of Ogilvie Flour MJ1111 CQm­
pany, hal offered ,",0 a share for aU of 
the Cion A ,harel of Catelll Food Prod­
uct., Ltd., not already held by Lake of 
the Wood. or an amUote. They current­
ly hold 27.9 per cent of ColeUI'. 91.e04: 
nonvolln, Clall A abare. outtt8:'1dln,. 
Olllvie owns all of the voting B .harel. 

Under the tender offer. Lake of the 
Woods would have to pay '2.6 million. 
for the ahlll'C'L The offer will expire 
April 23, 

CateUl t. • Montreal baaed manulr ... 
h .. re:- of macaroni productli, 
ptckcl' and C3nn~r. Ogilvie Is a 
Ilour mllll.!r. • 

"., 

' Unlt Thiln"l.iIoiH' 
International Milling Company has 

announced that it wUl Dlain usc the 
unit train conct!pt to move grain thl. 
winter from ill Duluth, Minn., elevator 
to Ita mm at Buffalo, N.Y. 

This concept of a one-commodity unit 
train, shuttling bock and forth betwcen 
two locations wo. flrst applied to grain 
marketing a year 010 when Interna­
tional began .uch shipments between 
Duluth and Buffalo. 

The unit tralna 10 directly to Buffalo 
without Intennedlate .wltchln" except 
for the direct transfer between the Boo 
Line and the Pennsylvania Railroad at 
Chicago, and without the cars being 
welahed or opened for In.pettIon untl1 
arrival. 

The whole trip, including loadln, at 
Duluth and unload In, at Buffalo will 
take lea lhan five day.. In the pa.t, 
usinC the linlle carload BYltem, .Imllar 
,Ized ,rain movemenll have taken as 
lon, as three week •. 

Last winter Int~m8t1onal .hlpped 18 
.uch unit trains from Duluth to Buffalo, 
moving 3,300,000 bushel. of ,rain. 

New Dry Feede, and 
MeN' Conlt,uctlon 

All W&T bell-type feeden, both gra­
vimetri.! and volumetric, and the belt­
type meter have been redellgncd 10 that 
the enclosure I. euentially dual-tight. 
A connection is provided for puraln, or 
inert lal blanketlnl. The scale beam 
hal a Mparate enclosure to prevent dUlt 
foulln,. 

All eravlmetric models feature the 
W&.T Jow inertia, lIlhtwelchl deck with 
NI-Span C flexure mountln. which PI'O­
vide. 10nl-lalUn, accuracy. They re­
tain the time-proven welght-JeCUon 
which canie. only a .hort section of 
the belt and the material on it. Ac­
curacy .a hl,h 01 plu. 1 % of feeder 
M't rate and plu, 1 % of meter actual 
Row are provided. Feed rate. from 
0.0167 to 3000 pounds per minute are 
available. 
, The enclosed construction II avaU­
able In belt-type feeder with electric 
gate control (Cat. File 310.100), belt­
type fe~er with pneumatic aate control 
(Cat. File 310.130), belt-type meter (Cat. 
File 310.150), and volumetric belt-type 
feeder (Cat. 320.200). 

Go.emment Sole " 
omce of Aaricultural 

Servlct' 
No.1 Hard,Amber 

UJe at $2.905 per bushcl, 
MIMe,poUa, on December 31. 

------, 

TO INSURE THE QUALITY IN ANY MACARONI 

PRODUCT ~ ALWAYS SPECIFY ~ MIIfRI J 
WHETHER YOU'RE MANUFACTURING LONG GOODS 

Et ~~~~5'1 OR SHORT '~ (f~, EGG 

NOODLES a ",] OR OTHER SPECIALTY SHAPES, 

~~SlYOU'LL FIND<# AlllERI J IS ~~~AYS UNIFORM 

IN COLOR AND GRANULATION. mnnlH BECAUSE OF 
:::::::: : : : :: 

OUR UNIQUE AFFILIATIONS IN THE DURUM WHEAT 

GROWING AREA,~~trWE CAN SUPPLY I THE 

FINEST DURUM (('WHEAT PR~~UCTS AVAILABLE. 

AND WE SHIP EVERY ORDER/tl/AT THE TIME {~("I ",' 
In ~., 

PROMISED. BE SURE ... SPECIFY AMBERI ' 

IAMBER MILLI N!, DIVISION 
\ FARMERS UNION GRAIN TERMINAL ASSOCIATION 

':t): Mill. at Rueh Cltyt Mlnn,-Oeneral Offlc •• : St. Paul 1, Minn. 
f ~ T.\..~HO"'I! ' Mhh.,.,. e-•• 3~ 
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A LIFT FOR LENT 'f' 

I t;~T ('It II hI.' " lim\.' or lIlonotuny 
~ llu.·It I·wl ~l'. III' il (' ,11\ ht, II Iliel' huH­

.l ay from the u sual nll'ul·und-potlllnc~ 

pattern . A puntr)' wl'll·s ln('kcd wilh II 
):tJo<l l'iupplr uf .~m·h slnplcs a~ \111m 

Ii:oh. l'vuporutcd milk, pimicnlu'sl ullcd 
/otI'Cl'1I nlh'cs IlIld II vuriety of Ilwt'llroni 
prOlilll' l lI i~ II j.!uld mine uf impirHliull . 
M\)( und match them lu your hCiltt'S 
('Uflll'lll fur mUIlY II tlt'lit LOU I' quick-ilml. 
t'Ii IlY 11llLin dish tlwl will raIl' dll!crl' 
110.1111 IIw flUlli1)' ami a !"('lUrn ('n~aAl" 

!l l('tlt h)' popular 1"l' l}lIl'SI. 

11"1"(' is II Nutiunal MaclIl"uni Inslitutl' 
Kl ldll'n.t(lstcd rl't'i))l' wh lt'h l'nju),s 
,Hour-mund I)OIlUluril), hut is l'~l)('dallr 
\\' l'JcOIlll' durin!: tht.- I.Amtcll ~l'a sull . 

Individual Tuna CllllltfOiel 

IMakt.-s fl w rvinj.! J' t 

IUhlcl'pmm slIlI 
:1 quul'l~ ImilinA WilIer 
:! "ups cllJlJ\\' lIlul'uwni 18 (Julln's! 
2 IlIhll'spuunli hulll' r 
2 luhlt'spllons nll-flurflu:'l' J\uur 
P .' l'UpS t1urr.:l' l'unl undihlll'd t'\'i1Im­

ruled milk 
I "up Al"aletl IlI"Ut ·(, :,~ AmcrkHn chel'sL' 

IUhllul '. poundl 
:! i ·oIHlI·t· ('II IlS IUIW. tlruined 

'up chupped pillliellll,· slulfl·d Gn'e n 
n\i\'l'll 

('up grall·tI 1'i1L"I1H:~an dleese 

Add 11IIe labll· ~ JlIH.1\l ~1l 1l In rapidly 
huiling Wilier. Gwduully <llhl mill':tnmi 
lOU Ihul \\,u lt'l" conlillue~ III hui! . Clink 
uncu\'el"t'(i. s llrrinf,t OI~I'a shllwll~·. unlll 
It'lltier. Drnln in lulunllN. 

Meanwhile. I1wlt hUllt·r. Add 1I01lr. 
hlend. Grnduully "dd c\'apUI"lIlt'd milk 
lind cuok O\'cr lo\\' heu\, ll tirrinf,t I'UI\' 
s lnnl1y. unlil Ihll'kened. Add AlIIN'ic,1I1 
dlee~l' lind nKlk. ll ti r rinA l·unslanl ly. 
until chcesc lI1eltli. Cumhine nUll'llrunL 
cheese ~IIUt'l" lunu :.nd olin's: !nix wl·lI . 
ArrnnAe mlll'uroni m!xlun' In lO ix hUI' 
Il'n·d individu al l'iIH·rules. Sprinklc 
wilh Purrlll'san chl!t·sc. Uakc in Illudl!r' 
ule U\'I'1I 13:,0 ' , :!O minutes. 

Anolhl'r Ll'II1t.'1I di~h luilur·nwdl· fur 
Ihl' busy hUJIIl'lI1ukl'r i ~ Spilr.:lll'lti wilh 
Clilm SilUCl'. SpilAhetli rt·quirell \ 'NY 
litili' pn·parutiun nu Ix·elinr.: , nu 
putin!:. Simpl)' 0lwn Ihe hm; and cuuk 
in hulllnp; !!lIlIed \\'IIIN. And II Iwi~ 1 of 
Ihc "nn upl'IlI'r i~ 1111 Ihl' Jlrt'IJawliun 
Ihl' cl iu\l~ nt·cd . 

Speghelli wllh Clam Sauce 
I l\1ukc~ -I sN\·inr.:!!1 

I IlIhlcllPOUIl suit 
3 qUlIrl:, builhlp; \\'1111.'1" 
8 (Iuncc!! spughetti 

I ~ cup butter ur lI1argnrhn' 
clove Aill' lic, find)' chnpiled 
101 : ·ounce ('un IllLlll'ed dmn :, 

Moco,oni Tuno CO I,," olc I' ; " : ;J ~" ' r 'f" , I,\"CO l" '~ mo"C L ~ n " '" . ., .:;' . J . ... . ., , · rod of 
. n' ( , ,.. , ' , I. '; . " I, .. "G" · .,1 ... . ". I) ,~u 'C' n"'o~c ~ .. tJc ' (" ' .,J " " " !"'I • • • .. ·~.olcd 

" I .•• " 'r . t. " . ! . , t •• :o I, .too .,r" I" : '''{,t,: ,, ' fl~, " r ( ... .-4 , r' "'''J . ..,' ... ! " '""o;'nl l')' 
h "~· . I t; . , .. "" 

': ('UP dwpped llars\l'y 
Sail ,Hid pl'ppel" to la ll lt· 

Add llIll' luh\l'~PtJun ~all lu t"a\lidl~' 
\loilinf,t waleI' . Graduu\ly mid spliAhett i 
HI thit! waiN conlinues 141 hoil. Cuok 
Ul\cu\·c!'l·d, slirrlnp; Ot·t'u siunlllly, until 
I(·mIN. Drain ill l·ul;lIlder. 

~kanwhil(', lIIelt hullct" III' murr.:lu·illl·. 
Add i\' lrlie iIIl1l cook until hrowlwd. 
Owin dil\ll l' lind rt· ~cr\·l' ' : cu p liqum 
Add': cup dam liquur lu i:urlic lIIi)ll;' 
IUI"t' : l'uuk o\'cr IlIw hcal fin· minull·!!. 
Add d'lIn '" ;md p.m;lt·y: t'lIuk 2-3 I\Iln­
IIll'i' . Sca~un with ... all and Pl'PI'l'I" SI' I"\' l' 
uno I' ll llar.:ill'lli. 

If yuu·t!· !!IIIIIlI'efi hy Ihl' pruhll'm uf 
whal III H'r\'l' when yuu l'ntl'rlain III 
lundwon durinr.: Lent. l"ulI ~idN un nlll­
dct wilh l'r.:p; I\lKKlI l's~ Pri l cd 4I\'l'I' 
UIl' )"l'ars as u !let'l'!!sar)' ingredient in 
man), IklicifJu ", tli ... hl'lO. eAP; IIIKKlIl'll ha\'e 
alway ... bl't'n n fin'udll' with AlI1l'rkull 
fumilil' s . A quartt'l" u f II ccntury up;u. 
IlWII,\' hUIIll'llIukerll IIWtil' their U\\'n 
nuudll'!! . a Icdiuu~ churt· thaI di (III '1 
ulwaYll prtKim'l' II p;uod pruduct. Now­
mla)'11 il isn'l lIer.elO~III·)' fur IlIIYUIIl' 10 
p;u 10 the lrouhll' uf mukinr.: IWI" own 
t'P;P; noodlcs hecuuse Ihe}' l'UII he mudl' 
1'(JII11ll('l"ci:i1ly with fu .. hcllel' .. el'ult~ . 

l'~ul1lly finl' egg IlUtKI\l'S an' uSl·d ill 
~UIIP~ and desH·rl ~. whcreus mediulll 
aCltI wide l' IlA Il!K ){lIe ~ [trl' iei"al (ur 
hakl'd l'o sserulc~ and IOIl·u(.lhc·runA(· 
llishl's. Below is uur rl'cipl' rur a lunl'll' 
elln 1J1l1t'1l'1 I1wde tilJuhly (1(' l idutl ~ hy 
Ih(' ili idiliull uf l'AI! I\uud lcs. iIlU\luPPl'd 
with a hrm\'llt'd Illushru"m Sillll'I' . 

Noodle Omelel with MUlhroom Sauce 
(Milkcs -I scrvinp; ll l 

I' : leall)l1H1I\s ~ all 

I' : (IIWI' I ~ huil illf,t Wall'I' 
:! l'Up~ 1-1 lJUIIl'l's l medIUm l'P;A IltJudh~s 
:! lilhle~ I)Oun~ hutter Ill' IIwrp;a r inl' 
'. lill ,ll'lIpIlOns all.p\ll'Jm~l· tlullr 

(,lip nJ lk 
I I . Il'nsp"uns sail 
I. h'i,sllOun PCPI)t'r 

tilhle~JlfJlln dlflPlll'd l'hivl's 
egAs. St' lmrllted 

:! leli lO puUns butter til' l11urp;urille 

Add I': Il'nsllOullll ~nlt 141 I"ap idly 
hoilinr.: walcl". G .... dually udd nUIKlll's 
so thaI wiltcr l'lmtinues 10 hnil . Cou k 
Ullcu\'l'ted. s tirrinA lK'I'uliiurmll)', until 
lendN. Ornin in ('ulun<l('r. 

Melt two tahlt'spuun:, hutter ur mar· 
Gilrine II,"er luw heal : ntld IImlr :1IIt! 
blend. Gradually ;.dd n\llk lind ,'''0. 
until thkkencd, !ltiHillA CUIlSlill1lly . j( , 

move from hl'al : acltl I ' , 1 l',. ~ ,,"" I1 S sali 
I>ePllt'r. chi\"t~~ ilml :,1 .• ,,11. ·..;. 

H('al I L'I.! .\'"11-, , ,. :11 1 " lId; alill "' 1110 ' 
-

Spaghetti with Clam Sauce. l ong 0 lovonlc, spaghetti ol",ovs ,ings the bell 01 
lobI!!. Hele's 0 delic ious lIen,IOti • .... lh 0 dom lOu,e. 

\ olured . U~al l'se whit,,!' 1111111 stiff. Add 
;lOudlc mi),:turl' to l'J:r.: ~'ulk !!; mix well. 
ruld in l'I,(A w hitl's. Mcil tWtl 1 l'1\~pUlms 

bull{'r ur n:araAarim'. Adtl t' r.:p; ml)ll;ILU·l'. 
(t1Uk u\"el' luw Ill'il l unlil lir::htly brown· 
l.d tin hul\om laimul 10 mint/Ii!!! I. Bllkl' 
in nUKiel"ah' 1I\"l'n 1:150 I 12·1:, m intl\t·ll . 
IIr unlil lightly hWWlll'l1. Fuld iJlI1e!t'1 
,lIId SI'f\'l' wilh Uruwnl'ti ~lu s hI"lH1\1\ 
Si1UCC. 

llwwlIl'Il Mushr.mrn Sauce: ~lcll IWl1 
Illh\l'~pUOl\s hult el" 01" Tnilrr.:arinl· U\' l'l" 
luw heat. Add Ont· 1ilhlt' ~poUIl all·jlur. 
puse nUllr und hlend : cook o\'l'I" IlIw heul 
until guldcn hruwlI. Add I :I·tlUm·l' ('Ull 
bruil,!d nmShnH"lI lO und '! l'lIJ1 l'I'l'UII1 ; 
cool; unlil Ihick(·lll'd. stini np; t·"n ~lalll· 
1y . Add '. lea~Jluun suit . ,~ Il·ilSllUl.IlI 
ha ll il und iI d ash of Pl·JlJll·r: IIlj)ll; wl'll . 

Macaroni SeU. Related Item. 
A IUcrd\andisi\l~ t·llll'm.lar. w ilh ,I d w­

CUi CU\·t'\" . suys: "En'r)' 51 ,000 sale (If 
Illal'il rulli prOOul' ts muvelO SU.~I:'O in I·t·· 
luted itelll S'IIt·S~" Sent by tilt' Nullullal 
MacUfoni Inslitule til mllt'unmi huyl'ri' . 
IllCrChillldisl'rs ami pn'!!ld ('n l ~ IIf h·mhnp; 
chains and \'olunlul")' l'ulIlll·r, . ti\"e~ . Iht' 
rulluwinp; r('a lluns arl' p;i\"l ' lI \IJ !I'al un' 
IIml display Il\Ul·anmi. ~pap;lll'lIi 111\11 
er.:t-: numllcs: 

• Mill'uruni 1'l"udllCl ll 11th·\" " Hdl311 1111' 
nun I return !ler $1.000 ill\'cst l d whkh 
ililweny per l't'1I1 hip;hel' Ihall till' /1 \ "',.. 

tll,lC (or dry p;rucl'ry p rut!m·ts. 

• Mucllrulli pl"uclm·ts re turn 11 :!-I.:! pCI' 
C('1I1 nlllrr.:in which i!' :!tJ pl'r I'l'nl hir.:lll'r 
Ihun Ihe O,'l'Wl,le (ur dry p;wl·t·ry pnKI. 

m'I !'. 

Mncuwni I,wdu('\$ :Irf' prHmOlah\t· ill 
all\' linll' tlf lilt' )"l'l,r, on hulhl ay~. " .. 
tlu'rinr.: un)' ~t' iI ~"n illlll II i ~ Ih is \"('1':'0111 1· 
II)" whit"h nwkt·s II ~ Ul'll iOlI "L1n1('II\'l' 
l"l' lil ll'tl· ill·\Il lLIon'r. TILl' ~"IL"na l ~1a l" 
awni 11I ~ lilull' annuilll~' lO pnLl ll",. ... iI 

("l1ll:,unwr pui llil'i ly pmp;null Ihul jll'U' 
\'l dl' ~ Iht· \'lln lOUI\L N wilh l'(jcnpellillp; 
impul H' or I"l'n ~nn In lIuy macllrnni 
Iwwitll' lll :11\(1 relaled itl'mll. I'rllll\oli"ual 
thellle~ lll"t' jlil' llIn'd 111111 ~ ilT1lI)1inp; ~ "f 
.. c1ah~ll ih'1l1 ~ l,li\·l'lI . 

JaTlunry jHl' IU1"l'11 pork dHl\'s 1111 ~ I)iI · 

~hl'lIi, IlIu~tntlilL~ Ihl' 1I1"lll hly Iheme : 
" Ua\a1H'l' 11ll' hUIIAl'l wllh IIHll'OtI"UIl I, 
SP1'AI1l'tlL. l'i\~ IllIodlt·~· Aplwti"li ll': n'-

dill'S arf' nmdl• wilh It ' lIu\'\' rs und l't'un' 
filii)' f"utl s. 

In FI 'hruary. Chl' IT)" ~1I"dll~ Cn'lIm is 
jlll"lur •. " : . ... i . r" ~ li\"l ' III ~h fill' till' hllli· 
tI ,, ~·~ "f Ih, ' 1\I1I1I1h- \'a!tnlllw'i' Day. 
1 .1I1l"IIl·~ WI. I \\';, :< 111 111-:1 "1\ ';< nll"lhd,,~· 

:.1,'\ 1 It n1l"ntl"n~ 1"'nlt'l! d .... l h".~ ft 'at,II" 
IIIL: I h,', ·".· With ~ l'a;:hl ,t tl. t'L:L: llo"dl. , 
"I 111.1 arllll\ . Tlw ~I·t ·" . u l \"'1111 ' 11 mnn li. 
"r Al'l II r.·,'IU ... · ~ \i ... h dls l .... • Wl l h 1\I;1l'" 

nll\i 1 1l"I'1111f"1 .~ . 

A Jalllwry J"lIlllL! " L"n l ~ "'rl ~ 
illardt :1 -' ~" lI"k lip n.,w'· · 

l\cnllllL: Ilw ... ·I;,1t·" IIi'III "' U .L! :.!I · ~l ."n ~ 

Appli 'i' :-'111 1\ ,111, 1 d ; 'II ~ 

Apl lll':'i.Ut·I' IlnK lu ... .. 
CaM ml,ll' E\"a p"I.l II·d 11 11\ •. 
Cdt:!")" EL: ~~ 
O rcl'" pl· PI,..r ~ CllI"nl' 
Frult' ll \' c~ct:thle~S"ur Crl'illlt 
Calliit'd !ll'i.i' Oh\'l'~ 
Cl'lIIll'd IUlllillul'S I' it-k lcs 
CUlllwd lumult) Fn'sh !Ish 

~ aul"l' 

Cmllwtl tulllilt" 
jUlI'l~ 

CUlltlt'11 lIlu ~h, 

nHI\I\S 
CmuwII .~ UU"S 

Frttl l'll Ush 
C.u\lwd luna 
Call1lt-U sal ult,n 
Sh rim p 
CI1l1km.: 011:, 

All l" '" l'UI1 Ihn'illt' ll Itke II loudl'd 
il nd Il'\';,ll,d p;1I1I. "I" l'un ill i'ult like hl ~~ ' 
111L: III" IOI'kLll~ : III' . III Its <lltl'n'd 1II""d . 
h,· IWilCII s "f k i lLt\lll'~ ~ , II ('1U1 Ilwk, ' ' 11 ' 
h;'lul diUll'" wllh J"y.- t:nll' .. ~"n. 

• l\Ial',U'1>1\I prmillets deli\'cr II I"t'lull'd 
:"111 pi,ck"i\l' wllrth rl'pcillin~ u~nin lind 

.Ir.:uill- "t-:n·ry ~· I.IIUO ,wle of macuronl 
prut!Ul·ts IIIU \' l'~ SI;.:,f,O in n ·lult·d Itcms." 

Hoodl., C(f" . ~,,:: h lh MOI,I •• \;cm 50U(". y /") ... ·II '''' . , , · W \ " " 

'. ~' .• ~ .. c.:lIn , ~" .. ,," " la,..J up:: h: ~ 
,,' ''' , ..... "'" ., Ih, ~ n 
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SANITAR 
A new concept of extruder construdlon utilizIng 

tubular .tool framo., ollmlnatos tho .. hard-to-c:loan aroas. For tho flnl 
time a completely sanitary extruder •.• for easier maintenance • .. Increased 

production .•• hlgho.t quality. Be .uro to check on thoso oHlelont spato-.avlng machlnos . 

,: MODrL IAn - 1500 POlln4 loft, Goolh Coniinuoul Spread., 

POSITIVE SCREW FORCE F.ED ... Improv •• quality and 
Increa ••• production of ,long good., .hort good. and .hMt forming contlnuou ••• trudo ... 

3 STICK 11100 POUND LONG GOODS SPREADER 
Increa ••• production whllo occupying tho samo .pace al a 2.tlck 1000 paund .preader_ 

1500 POUND EXTRUDE .. S now In optratlon In a number of plantl, 
occupying .lightly more lpace ti,an 1000 pound IIn •• _ 

AUTOMATIC CONTINUOUS DRYERS 
FOR ALL SHORT CUT AND LONG 
CUT PRODUCTION OF MACARONI 

" 

, , 

ONTINUOUS EXTRUDERS 
.. 

MODEL ISCP­
Short cui macaroni 
n.rud.r 

SHORT CUT MACARONI EXTRUDERS 

ModolBSCP .. 
Modol OSCP " 
Model SACP 
ModolLACP 
ModolLAB 

1500 pounds capacity per hour 
1000 pounds capacity pe, hour 
600 pound. capacity per hour 
300 pounds copacity pe, hour 
100 pounds capacity per hour 

LONG MACARONI SPREADER EXTRUDERS 

ModoIBAFS .. 
Model OAFS" 
ModelSAFS , 

1500 pounds capacity per hour 
1000 pounds capacity per hour 
600 pounds capacity per hour 

COMBINATION EXTRUDERS 

Short Cut .. .. .. Sheel Former 
Short Cui .. Spreader 
Throo Way Combination 

QUALITY •••••••• A controUed dough al .oft a. desired to enhance texture and 
appearance. 

PRODUCTION. •• POlltlv. screw fMd without any possibility of webbing makes for posi­
tive SCfew delivery for production beyond rated capacities. 

CONTROLS ••••• 50 flne-.o po.itive that presses run Indefinitely wilhout adjustment •• 

SANITARY ••••••• Ea.y to clean tubular .teel frame. gl.e you the first truly sanitary 
extruder. 

For In'OImolion regarding ,h.,. and other mode". prjc". 

mat.rlal ,.sflng and oth.r services, writ. or p~onel 

.' .. w···. 

- .... INER.Y CORPORATION .. 
• c ' • , PHONE: TRiangle 5-1'226 

."1 ~ " ' - ~ .0;, 

I 
1 
I 



.. '. 

LEONE'S is very likely the nation',. 
largest restaurant-and one of the 

be!t known. It serves 16,000 patrons 
weekly and Is nlmosl as well-known ta 
tourist. as to nearby Broadway stars In 
New York City. 

BuslneH Week reports It scals 1,300 
I pcrsons and feeds on overagc of 16,00::1 
.1 • a week. This year It will gross nearly 

0" , , 
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';'! $4,500,000 and net Its owners, Restau­
rant Auoclates, considerably better 
than 10% of that. 

Mighty Mark.ting Job 
To maintain a volume of this .Ize, 

Leone'. does a marketing job that 
would do credit to the central staff of 
an automobile company. The manage· 
ment doesn't walt for the C:&lual stroller 
to drop In, nor does It depend on a 
small but )oyal caterie. It goes out and 
grabs III trade, even to the most distant 
reaches of the U. S., and spends $100,000 
a year doln. Jt. Buslnen Week. states 
that itt clientele Is generat1y unanum· 
Ing. Catering to a clan of touriata too 
wen-heeled for cafeteriu but too un­
.ure or low-budget to brave the credit 
card emporia on New York', silk-stock· 
Ing East Side, Leone'. Is the place to go. 
Often they arrive clutching one of the 
500,000 menus malled back home each 
year by people just like them. That 
menu, by the way, ,. at le .. ,t 50% of the 
loft-sell promotion In lUell. 

But there are other mainstays: The 
restaurant iI not open to tile public for 
lunch, but private functions are held 
one day out of two months In the 
month out; West Point cadets. high 
sehool and callege athletes, professional 
ball players, generany regard Leone'. 
a. their unofficial New York head­

·quarten. 
In Increasing numbers, Itallan-Amer· 

iCD.ns In family groups patronize the 
place. 

It Is no aecident that Leone', dinner 
b 0 nxed price (the after-theater sup­
per trade I. another story; every thin, 

.. then 11 a 10 carte). The finn price for 
JoB complete dinner I. desl,ned to reo 

Oo a)Jure (the averole check is $6.50). A 
':1'( enager on a date - and thousands 

come to Leone'&-need not alonize over 
whcther hi. Ilrl wll run the bill up. 

S.U th. Slul. 
The bnslc tab is $5, covering a choice 

of 25 entrees. Extrn ta,s running no 
h!shcr than $6 are aUached to 17 other 
entrees. But even 10, the prices con­
tribute mlghtUy to Leone's reputation 
8S 8 restaurant equal to any man's ap­
petite. Leone's leU. the alwe, not the 
steak. The diner iI canfronted im­
mediately with what amounts to a 

' 24 ,. . , 

I.i.l_~_~:.:::. _"_--- ---

.. - -

At ... " hi c.-.4-young peopl. enjoy the olmosphare, Ihi Iiollan NI.lne of heorty food 01 
reosonGble prlcel, .. rved 01 leona'. of New York City. 

meal: a hUle bowl of ripe red tomatoe', 
olives, celef)', green peppers, seamons, 
Swill cheese, and a lon, loaf of Italian 
breu.d. The first course is the antipasto­
the food that built Leone's reputation. 
There are shrimp. in mayonnaise, 
stuffed clams, IDlaml, slices of melon 
wrapped in pro.clutto ham. Then come. 
a dlah of pasla-Iasagne, spaghetti, or 
manlcoUI. Leone'. makes 50 lIallon. 
of spagheUl .auce a day. 

By the time the main course come. 
alonll, there la lItUe appetite lelt. Total 
cost of the meal up to that point: about 
'12 centa. About three out of 10 dinef1l 
order the ftrst entree on the menu: veal 
cutlet Parmlglana. The tolal food coat 
ot a meal with that entree, complete 
with ve,etablt!, wad, rich deuert, and 

' . 

plenty of coffee. runs $1.60. Add SO per 
cent for labor and 35 per ccnt for ,en­
eral overhead, and the meal costa about 
$2.65. The cutlet lUell, under ftve ounces 
ot 11, COlts about 62 cent .. 

8pacla11ata lD. Kitch.n 
The kitchen runs like clockwork on a 

mau-productlon basil. One man .pe­
cializcs In cacclatora. Four cooks do 
nothinl but prepare spaghetti. The en­
tree. are limited, which reduced ";repa­
ration problem •. 

In abort, Leone's iI a machine beautl· 
fully tuned to Its market. To the res­
taurant'. manager, Bruno Bemabo, . the 
fonnula iI almple: "We gel the man 

Cadlllae, the man who 
chauffeur who drives 

•• 

Air view of Pavan worl<l 

JAVA: WOMI COVER AN AREA OF 10.000 IQ, FT WITH A LABOR 

CEo OF 400 PEOPL!. 21 HOUIEI, ONE GUEIT·HOUS" AND SOCIAL SEI\.VI· ~'I-' -I 

CEI. IT II THE WORLD'S LARGEST MANUFACTURER IN THE FIELD. .' ." 



liouses for managerial staff 

Inside ollhe club 

= 
== 

-,,:,::~: 
' 1 I . 

What Have Brokers Done for Beatrice Foods Company? 
Address by William G. Karnes. president. Beatrice Foods Company 

at tho Sixty-First Annual Canvontion 01 Nationol Food Brokers Association. 

B EATIUCE Foods hllll worked with 
food brokers since the turn of the 

century, BulliS recently liS 10 years ago, 
our company was represented by only 
74 tood brokers, 

Most of them were on the sales tenms 
at La Choy. then managed by Ed Mul­
doon, now vice preside .. ; IlIld generul 
manager of our Grocery Products Di­
vision. Our silies of non-dairy fuods fOI" 
that yeur ID54. amounted to $53 millio!!. 

Today, the 27 compunies In our Gro­
cery Products Divjslon me repn.·sented 
by D60 Individual food brokerage IIrms. 
We arc advised thut this Is the IHr~est 
number of food brokers \\'orkin~ with 
Dny ('ompnny. 

Why Broken? 
Why docs Beatrice Foods hu\'e so 

many brokers Dnd whut hn\'e brokers 
done for Beatrice Foods? 

For the unswer, look ht our sules 
chart. 

We anticipute that our sales for this 
fiscal yellr will be more than S660 mil· 
lion. Of this total. sules of Grocery Prod­
ucts will UI count for $260 million, nbout 
40 per cent o[ our net silles. In 10 year1>, 
our lIales 01 Grocery Products hllve in­
creased by more Ihan $200 million . 

We credit brokers for contributing 
substanllally to this slIles im'reuse of 
more thull $200 million In the Illst 
decade, We huve then, you might suy, 
more thun 200 million n'lIsons why 
Belltrice Foods believes in hrokers. 

There lire :t number of other compell­
Ing !"Cllsons why we pluce the future of 
our products In the hnnds of brokers. 
Throuch brokers, we l!ngage some of 
the finest nnd besl-trained minds In 
food murketlne, men with ingenuity, 
initiative nnd incentlvc. 

Known COlli 
With the low mnrelns we hu\'e in the 

tood business, there is no mnrgin (or 
error, We mUll have every perccntngc 
possible working (or us. We cannot uf­
ford to gamble, ThereCore. wc bellc\'c 
In the economics of employing brokers. 
With brokers. we know sales costs. 
Payments of commissions lire mude only 
on the dollar-vnlue ot cuses sold. 

Some or our companies with limited 
volume could not possibly ofTord their 
own salesmen. Others that might be 
able to maintain sales stafTs, at lensl In 
certnin markets. know thut Ihey (,lin 
cct'..more for their sales dollur worl,ing 
throu gh food brokers, 

j'l.'onu,u'I'. !1)(l5 

WitlJom G, Kornes 

Few food comJlunie~ wilh low prolit 
lllurClns l'an afTord the nrea-murke!inA­
speciulisl~ that U sound hrokeriiAe finn 
CUll provide, We are m,sUi"ed that we 
hu\'c contrllcted (01' hi~h c"libcr men, 
men who know the foml hmli m'ss, I1\l'n 
who know the terri\OI")" mcn who l'an 
pro\,ide the \'ital ret"iI·dl,taii . 

A broker is 1111 established husilll'Ss­
mun in his comlllunity . IIc hus St .. turl' 
then', recognition, repullitilin. lie has 
strong lind continued wlutlonshlps with 
the trade, Through him, hlll'ulilmunily 
heconll's our l·olllmunity . 

Let me .:ite an CXUll1l1lc tlf how Ihis 
h:ls wot'ked in our hehnlr. One uf OUI' 
compunies hus an ext'ellent plnnt wilh 
n well-tmined, t'likicnt )lrtJductioli 
telllll. Since its distribution was re~ioll­
ai, we were Jll"Oducin~ jll'lldm'll-i fa stt'!· 
than we could sell them. 

We added 32 hmkers In the nHlrkl't­
Inc tealll (UI' this company . Now, till' 
plnnt i1> upemting un two shift s, ship­
ping trQl'klonds e\'l'ty week inltl urcas 
in which we jlrl'\'iously had no sail'S at 
ull , 

Reliable Service 
We helieve In blOkers hecuuse they 

provide reliable service, A hrokcru~e 
firm musl have someone lI\'uilahle lit 
all times to Ilro\'ide li l'n'ice prompti)'. 
We look /It him. liS our reprl'scntu!i\,e 
to the opera" '!" ' I n do C\'N )' lhing pos­
sible tod:n'·- amt 111\' 1I":.p.~~ ible tUIll41I"' 
row _ t;, 1", 1['1 ti ll' , ., .. : : \' 1" l!l{l\'l' , , \ . • 

produl'l ~ ~ ' I l IIf 111'" ftOllt tinur /If I il l' 
supel"lll:l l"h, ·t 

Tli l'SI' an' the t"elail-dcl aib ~ ,,\"i l al t" 
~ItCt·ej;~ fuI IlJl l' l"iltiflns-th i nJ.! ~ ~udl n.' · 

Chel'king our prot!m·t s-.lllill is, [ " I' 

lucatiutl, ~pal'e "lIoclLtiotl. Jlricin~ litH! 

rututi rm: 
r..1C1"dwndisil\~ Olll" : 1l1\'I'rli ~inA al lll 

prllnullion~ : 
1'1m'illJ.! 0111' displilYs 1111(1 ullll'1" poinl ­

',f - 1 1 III"l" hu~e nHlIl'riill ~ : 
lIi1mllill~ UUI" warl' h"lI ~e ~Iu("k; 
Il eiping te~t-m!lrkl,t (.111" IIl'W pnlthll'l:­

and Ill'\\" packaJ.!inJ.! : 
AlTangiT1J.! ilild Hlpe .. \'bin~ 1\t'IlIII1l­

~Irulilln ~ : 
AlTal1~inA fill' n'tllrn ~ IIf danwJ,!ctl III" 

outdlltl'd n l l'rdwndi~l' . 

More Facton 
1\1ust fuod IIIl1llufilclUriUJ,! hllsine~~ I " 

lend Iht.'msl'h·es tu nlil r kl'til\~ Ihl·ollJ.!1l 
hrukl'r~. Our~ d OL':; . Iil'H' i ~ why. 

AllhulIJ.!h WI' hun' :1 wide rll n~e ur 
pruduct s, fWIII pickles und dlili 11tJ\\'der 
III ~ tr;l\\' herr)' il'e hllx cake ulld puwdl'l"' 
I,d ict.. crealll mix, IheSl' prutlul'ts follow 
:;pecifil' pilltel"lls: 

I. They 111"1..' 1>pt,t'ialty fuU(I~- IIII1~ tl~' 

with n'~ional di strilltltiun. 
2. Thl'Y (III arc CIIIl\'eniellt'I' [1I"d ~ 
a. They nil arc (mitis thai al l' t.( t"owin J.! 

in popularity ami t'Oll liUlllpll,,11 pc l 
l'apiIU . 

-I . Alrnusl i111 of 1111'111 ;111' l' ~ lahli ~ llt"d 
hrumb. 

For atl of \lIl'Sl' rel1 :; IIt1 ~ , we hll\'1' 1I ~I , d 

hrllk(' r~ in illl'n' :I ~ ing nllllltH'r~ and h;,\"/' 
gl"tlWI1 Ihl·uuJ.!h Ihi :-: ilssul"ialilln. WI' iii" 
lien .' nUl' hrnkt'rs 11iIn~ I-!l"Own willi 
Beal!"i l'e flicl/b, Iilll . 

Rugged Compelition 
YIIII ull llouhlt,dly ha ,'I' Iwa t"d il ~a " t 

Ihal 1'1I11111t'1ililill 11\ uur n;llp'I1'~ 1'1'111 1' 
!JIIlY is J.!t"Hflunlly t1illl i ni ~ 11111 1-! ill \·IJ,! 'U . 
thai l'UIilIll'titiun b twilil-! ~ 1I\1pt il ll l ,·d in 
uut" intlll ~ I1'Y It)' val"iuu~ (orm III 111" 11' 'P 
(11y, thai J.!o\·el·llll ll'nl n·J.:ul ;111" '1 " 
li tit1inJ.: l'UIIlJll'litinll. 

We don'l bellove itl I duuht Ih,.' .. I~ 

uf you whll lIIu~t wugl' til l' day·l " ' .:1.\ 
Wilt" un the fllud frunt 'Il'lil' \'e il C"m ' 
,.l,titinll is nol dy ing: it i ~ ~ Jlll '; ldu ll-! : 
it 11> tnkinJ.! Ile\\' (111"IIIS: it i~ i!1t"1t ·; •. _1II 1-! 
in vigor. If Ihi s wert' tllIl ~" . . " . . ,11 
could inl'rea~e IIUI ' p!"unt ~ (rom Ih., r;lI.t tl 
edge Illar~in~ UI'"1\ II" lIi,·1I ;lIn1" ." .. \1 .. , 
U ~ hul;IIII'I' /lUI' daily " Ill' r; ll'/ln ~ t luI" 
.ll ·I · ' I I ~ ! : ;, ~." l l1l !:h ll ' IIU~ III':'~~'- ( I"I" 1> 101 , 

1I 11<: '.'r" '1" ; .,1," 'IH I : , ', 1-:,,:11:': I .. !.!I·l 
l"I.u !.!l.,'·. 

" " ., ' ,11, .. ·,1 " ;. 1 .. 11:" .,.!I 
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Brok.rs 'or Beatrice FoocIl- chanee. In trend. In the indu.try and 
..I (Continued from paee 31) in con.umer buylne habit •. 
'f What aU of u. in the food indu~try 
We are convinced that competition in do well today, we mUll do better ta. 

the food bu. lneR il golne to inerelle morrow. 
and become more Intenle. Thil wUl be The day I, pasl when a broker hangs 
true, for the manufacturer; we think Jl his omce on a hatrack. The day Is past 
w1l1 be true for the retailer: we think when brokers can work out of an office 
it will be true for the broker. The num- by telephone or work without experl­
ber of brokers I. Increasing as Is the cnced retail knoW-hOW. 

. use .,of brokers. The role or brokers I. 
chunglng and their functions are In- How will the .uperbroker be able to 
crealing. Brokers are doing many 01 afford to do this? 
the. thing. wholesalers used to do and Our answer to Increased competition 
have eliminated. Brokers will be asked Is growth In nlel-profltable growth­
to do more: they will be asked to be- and ereater efficiencies. 
come H IU,." b .. oken." I a.k you the same que.tion we con-

Pl'OltcUoDi 

Most of u. are 10 liusy, we don't have 
the time to evaluate the future, except 
perhaps when we are "parked" on a 
treeway during the rush-hour tramc. 

Let u. paulO here tor ju.t a minute 
to look a lew years ahead. VIsualize 
with me, if you wlll-8 country with 
almo.t 250 mUllan pcople-a labor torce 
of more than 100 million men and 
women. 

Gross national . product up to one 
thousand billion dollan--eompared to 
013 billion doJlars for thll )'ear-120 
million autos on the road, agricultural 
production at 29 billion dollars annual· 
Iy, Q fweral budget at 240 blllion-and 
who know. what the national debt will 
be? 

Thesc are proJection' for 19BO ba.ed 
on a .tudy financed by the Ford Foun­
dation. That II Just Hi yean from now, 
wJthln the litetimes of most of u •. In 
other WOrdl, thll Is tomorrow for all 
of u •. 

Can you then doubt that we will 
grow? We will ha .. to ba .... big govern­
menl, big fanning, big buslneu, big 
food companle., big broket'l, big retail­
Ing operations. Blga". Js being thrull 
upon u •. 

! Supe .. 81'011: ... 

The needs of our industry dictate thil 
necd for the development of the .upe .. 
lIrok .... What do we mean by a .upe .. 
broker? What w1ll he be expected to do 
Ihat he or hi. finn ian't doing now? 

tinually alk our plant managen: 
"Are you fellow. operating 81 ef­

ficiently 81 you can? Are you reviewing 
every expense you have? Are you let­
ting the mllXimum for evp.ry dollar 
apen~ for product •. • . tor production. , . 
for quality control . , • for paekae'ng . . . 
tor transportation , , . for ale.?" 

We believe the trend toward Il'Owth 
will continue in all phase. of the Indus­
try. Thi. trenll caU. for bigler and bet­
tcr broker operations. If we are to Il'OW, 
we beUeve our brokers must grow. 
Throulh growth we can counter ever­
ri.lng costs and add the manpower 
ncc(!sllary to ICrve customers more 
effectively, 

M.nuf.c:tu ....... Role 

What, then, can we do to help each 
other? 

It I. Incumbent upon U', al food man­
ufactUrers, to create new products and 
to improve pre.ent products, packale. 
and promotions continually. We teel we 
must provide our broken with the 
.!ronge.t arsenal at product. poulble 
"?r the biggest battle of the food Indus­
try , . . the battle for .helf apace In the 
IItores, . 

Mo. t of you are well aware that shelf 
. pace In .upennarketJ I. .hrlnklng. 
Five years aeo, the averBee size at a 
.upennarket was 13,300 .quare teet. 
Today, It Is down to an average at 
13,000 .quare teet. Yet, volume I. high­
er and the .tore. are stocking more 
Hem •. 

Generally, the .uper broker will hove We alia recognize our obligation to 
10 provide more concentrated effort at provide our brokers with lOlling am­
til l! retail level ... keeping pace with munition. This could Include regional 
Ihe food"lndu. try . , , an Industry which advertising, coopemtlve advertising 01-
h. expcrlenclne a more rapid rate of lowances, coupons, premium., display. 
chnnge than any In the world. and other polnt-ot-pun:hase materlall 

The lIuper-broker will have to do and qualitative ana1y.l. of product, to 
more men:handlslng at product in the name a tew. ' ; . 

Th~ ·fact t hat -; program hal been ex­
tremely effective In mavin, certain 
products off the .helves in one market 
doea not mean that the same program 
will be effective in another market. The 
markct can change radically In a few 
years, e'pecially when you conl lder that 
20 per cent of our population move. 
each year. 

We believe marketing program. must 
be tailor-made for the are'l and tor the 
product, Who can provide the necessary 
Information to guide us better than tho 
team that know. the territory - the 
brok.n! 

Obvlou.ly, this calls tor further Im­
provement In communication, more 
complete po.lIng on what we are dolni 
and planning. Thl. will enable our 
brokers to plan further ahead and com­
pete more anreulvely In their markets. 

And certainly, we can adopt plans 
more quickly In re.ponse to the voice of 
the con.umer at the check out counters 
-8. relayed to UI by our broker with 
hls ear to the ca.h regl.ter. 

Gold.1I. Rule of Muke.lItg 

In essence, this I. the golden rule of 
marketing - the more we help our 
brokers help their customers Improve 
their business, the more we Improvo 
our own bu.lneu. 

What we are wItne .. lng Is the growth 
In IpeClalization In broker finnt-JpCC­
lall.t. tor the supermarkets-specialist. 
for the convenience .totes-epeclalill. 
for the IndependentJ, speciaUIlI In the 
institutional field. Some have .peclal­
ilt. trained to deal only with certain 
items IUch as .nack tood. and candy 
which require different handline. 

The day iI over when the broker 
drove home a big .ale or pulled in a 
little one by playing IOU with the 
bUYer, We are In the era of .dentinc 
computations, the era of the ".uper 
broken." 

Sometime. we find that the operators 
are filhtln, harder to throw Item. out 
than we are to get our products lit the 
.tore, 

Even getting them on the .helves I. 
just a hun tin, license. That Is why we 
cannot consider a broker 81 a represcn­
tative If he cannot provide the retail 
detail .0 nece.sary, AI ·Ed Muldoon hal 
.aid tor most at his 40 yean In the 
indu.try, "Everything happen. at the 
retail level." Super retaller-mlndedneu 
wiJI be a neceulty for the super broker 
ot the future. 

IIlore. He will undoubtedly have to pro- In tum, we feel It h:' biciiUlng more """" R.,lace Frleacbhlp 
vide more troop. In the nlht for .hell~ . and more necessary to obtififapprai~a1s The cold hard lact 11 that we and the 
fpacc, Ami he will hav~ to Improve and stucUes of Individual marketa~ and~$brokers who re ~reient us are numbers: 
linbon bctwct!n his prinCipals and the market n~(1s from aur b,roken. There to an Increu:' dea:ree friendIbJ ' I. 
operaton. lIe will neLod to provide marc Is no lucb tblag a. a nahono.l market- ' , ~ 
tlelaltl'Cl Inorket analy:IiJ to antlcl~le Ing program as far a. we are t"'Inccmed, .~, ~~.,f~ (Continued on'pale Sf; . 

"We 
die 

stand behind every extrusion 

d " we pro uce. 

TAKE ADVANTAGE 
of this 

• 

UNCONDITIONAL GUARANTEE 
on * Extruded Results 

* Quolity 

* Workmonship 

* Service 

Our customers may avail themselves of 
Immediate .e",lce when required as well as 
our co·operatlon in the research and development 
of new products. 

D. mnLOn·QI £. Sons, Inc. 
557 THIRD- AVE. .ROOKLYN, H.Y., U.S.A. 112.15 
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Broke;' for B.atric . ... Food;:... . "' -Show a'p rofit on the basil o f abOunlve 

(Continued from page 32) per cent of hll ules, then, the neceRity 
be "more~competltlon for .he1f~pace. At 
present. an average supermarket Itoclu 
almost 7,000 Items. The average luper­
market has made a net addition of 1,100 
new products In the lalt Hve ytars. That 
mean. thot-i?ven aUowinl tor nonnal 
attrition and substitution-there wl11 be 
more than 0,000 Items on the shelvel 
from which the .hopper can choose In 
the 1970's. 

being replaced by "gures. The Interest 
In direct product salel ond profit an" 
donor .alel ond profit per exposure foot 
document. thll. 

As a result, we know our prodUcts 
seldom get a Hcond chance. We must 
know when on Item ilslowlng down all 
soot' Jf not looner than the operator ond 
do ,the necelS4ry retail detail to re­
nccelerate anles, 

For example, the broker for one of 
our products detected that sales were 
deepnlnl In a IrouP ot stores In his 
area. He .tepped In quickly with a sug­
gei ted prolram. The result was that 
lalel" ot this item were tripled within 
a month. 

The prime mover for all of this of 
course Is the need tor Increated proHl. 
Unfortunately, the public Image of 
profit hOI been severely distorted O\'fOt 

the )'ears. 
DuC I am encouraged by the grow .... !~ 

recotnJtlon on the part of the public, 
educ!llonal lroups-and even the gov· 
ernment-of the need for proHt In our 
.oclet)'. However, there are still too 
many Iuperflclally Infonned who be­
lieve that bUllness "never had It so 
good." 

In a talk In Chicago t1;!cently, Roger 
Blough, Chairman of the Boord of U.S. 
Steel, made the following comments: 

''The truth Is, of coune, that by nny 
mcanlnlful standard of measurement, 
profits-for nearly 15 yenrs-have becn 
In a aerioul decline; 

"Thot they have not kept pace with 
other segments of the economy; 

''That they have not been adequate 
to do the Job that a proAt must do; 

"And that our nutional economy with 
It I penlltent unemployment problem 
hal luffered accordingly." 

Taking 1947 through 1949 as the bale 
period, Mr. Blough pointed out that 
from hot period throueh 1983, aro ... 
national product Increased $381 blUlon 
-or 7' per cenl. Compensation of cor· 
porote ~mployees !ncrcnsed $96 bl11lon 
--or 82 per cent. Meanwhile, corporate 
proflt. Increased by $6 bllHon-or only 
!!~ per cent. 

He added, "Measured 08 a share of 
1I11.! tolnl cross national product, proAts 
hnve dropped from 7.3 per cent In the 
llnsc 1947-1949 period to 5,1 pcr cent In 
ttll) tint hal! of this year. This Is 0 drop 
IIr 30 per cent." 

Emphul •• p,ont. 
When we conllder that the total net 

curnlngs for nil food chnlm In the I~;, 
tDat period avt'rngc 1.31 per cent-tHat ' 
the dairy pn.:.:eslo{JI ;oakes one-third of 
a cent IH .. lfit (,11 a olu:trt of milk- that a 
hrokcr mu~t p .. ,y his woy and try to 

for improving our profits can'l be OYlr­

emphulHd.. 
We now are in the 45th month of the 

longest period of peacetime-prosperity 
In our history, The source of that pros­
perity Is profit. The profit system Is the 
foundation of our society. 1\ Is the 
means for creating more Jobs and spur­
rlne progress and capitol investment. 
It supplies the wealth to support our 
health, education and welfare programs, 
our nallonol dele'nac and space pro­
grams. Our government Itself Is baled 
upon pront. 

And 10, along with the battle for shelf 
space, we mUll continue to wage the 
war for Improved pronts-not only al 
the end unto themselves-bul as the 
mean, to continued prosperity, more 
Job, an~ a higher .tandard of living. 

Most of u. can reel off a Hit, at long 
aa 0 poHliclan', speech, of way, to im­
prove pront. by cutting COlt •. Perhipi 
many of you already have all10 "Iurea, 
and perhaps 0 few toel, In the dike, 
.topplna proftt leak •. Cost cutting, par­
ticularly to counter rising expenses of 
dlltrlbution, can help hold the proHt 
line. 

But, we have a laying around our 
general office that you can eeonoml:re 
yourst'lf right out of bUllness. To UI, 
the path to greater profit Is growth­
more soles-more profttable sales. 

Plan For Future 

Therr. Is one related .ubJect that 1 
would like to discull briefly In regard 
to growth and the future. That Is plan­
ning for the perpetuation of your busl· 
ness. Some brokeruge 8rm. here have 
represented Beatrice Foods for 20 years 
or more. 

May I Insert here thai we do not pre­
sume to teU you how to run your busl· 
ness. However. too often We have seen 
brokerage firms collapse when the 
principal. retired, lell the bUlineR or 
paued on, because Inadequate provision 
hod been mode for the future. 

Suddenly a thriving bUllneR Is de­
stroyed overnllht. 

Since we have a penonal Interest in 
our broken' welfare, we favor broker· 
age finns which have estabUshed pro­
"roms tor developing management and 
manpower. This il Inlunmce for the 
future. 

D, .. lopm,nl. Ah .. d 

Since we are Unlikely to have rubber 
shelves that stretch, thlslnereale In the 
number of products placcs additional 
emphasis on the need for more retail 
detail by broken. It allO means that 
manufacturers w11l have to streamUne 
their Unes. 

There wl11 be fewer I~ry .tore. In 
the future than there are now. W. and 
you will have fewer customers. ThIl la 
the result of the erowth of .hopplng 
centen and one-.top Ihopping. The 
supermarket I. lolnl to be &emng more 
thlnlll, both food and non·food items. 
There may be lrowth of .maller Itorel, 
such as the convenience alore, .. that will 
.toy open longer houn. .lJut the em· 
phasll will be more and more on one· 
stop shopping. If our iteml are not In 
the store, If our broker II not working 
the Itore on our producta, the customer 
wUl take what I. on the shelve •. Th1I 
agaln emphaslU!. the broker'. role In 
being more retailer-minded. 

The demand for convenience food., 
foods with built-In mold aervlce, luch 
as canned, frozen and dr.hydrated foods, 
wUl continue to lrow. 

Thl. will require dYnamic Improve­
menta In packaalng and merchandlling 
techniques. There will be more and 
more mUltiple purchallnl ami Increase. 
In the bigger "famlly-ai%e" package 
units. Refrilerators and flfturs will 
become bigler al the shoppers leek to 
reduce the number of weekly trip. to 
the supermarket. 

Demand for &reater quality wl11 be· 
come more pronounced In the future. 
Bluntly .peoklnl, the day of the junk 
dealer 11 gone In the food. buline .... Op· 
erator: Just won't eonalder a brand 
nome unleas there'. an effective quality 
control program behind It. 

As the American conlumer Improvel 
his standard of IIvlnl, he upgrade. hll 
diet. Greater personal Income and areal­
er percentage of dllpolable Income per­
mit him to satisfy hi, ta.te. for the 
beller thin,s In Ufe. An obvious con­
clusion is that there will be greater 

Since we are talking about the fu- competition In the Cad111ae end of the 
ture, let u. examine .ome of the salient food business. 
developments we can expect In the J gucas It'. humon noture not to com­
yeon ahead based upon present trends. mont when a product II satisfactory. 

I mentioned earlier that the battle for But when the consumer doesn't like a 
Ihelt space will be the war of the cen_._Product, every~ hean about It. 
tury In the f(.lOd buslne ... We know that For example; Newton Nlnow was 
there will be more food item. offered In {·remlnlsclng about hlt day. at chalRPan 
supermarket. which meonl tht're wiD ;. (Contil.lued on page 38) ~' 
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Monthly news on marketing, merchandising and other 
matter. of concern to macaroni, .paghetti and egg noodle 
.01... Ke.p your staff informed. Have them read the 
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Broke .. for Beatrice Foodo-
(Continued trom poge 34) 

of the Federal Communications Com· 
mission and recalled D leller he received 
from D viewer. 11 reod: 

"[}cOt Mr. Mlnow: You have done a 
tine job in Improving TV programming. 
Now, con you do something obout those 
TV dinn."'" 

Youngll' Populallon 

There Is another slrong trend In our 
population which I om lUre most of you 
hove noted. Our population Is growing 
younger. In 1000, those boys tmd girls 
undcr 20 numbered 69 million. By 1970, 
when our lJopuiotion Is expec1ed to 
reach 211 million. 86.6 mUllan will be 
20 yenrs old or leIS, nccording to the 
Census Bureau. 

A significant ptlrt ot this youlh mar· 
ket will be the teen-ogen, the fOllett 
growing segment or our population. 

Teens nrc more thon 8n age-they're 
o market-the young "inHuentlall," We 
have 22 million 01 them now-compiete 
with transistor radlol. By 1970, there 
wiIJ be more than 27 million teen •. 

They spend 12 billion dollan per year 
now-02 cents of every dollar they reo 
cC!ivC!. Their spending power wlll be up 
to $21 bllllon per year by 1970. 

What are thC!lr main Interelts' A sur· 
"cy shows thele are lood, partie., 
clothes nnd grooming. 

It is apparent, then, that we must 
have D malor Interest In this lively, 
articulate and Innuentlal market. 

In the vernacular, If we're not "cool," 
we'll be out In the cold. 

We will have to think young, not only 
will we have to Introduce more food 
productl with appeal to the teen-agen, 
we will have to develop new and better 
techniques to sell them. 

Other Trends 

The public i. following you broken 
in another trend - they're out on the 
road. The outdoor me, from back-yard 
burbecues to long camping trips, hall 
opened up new vistas for enterprisin. 
lood processors and dlstributol'll. We 
l,t llcve this market, too, w111 trnvel up­
',\ .1rd~ foster nnd foster. 

How will all thll, coupled with tax 
c lI l ~ and the growth of personal dis­
a~lIble income, affect the price of food! 

'Ye believe the price of foods will 
\Ll ld to log behind the cost of such 
th iugs as clothes, cars and hard goods. 
Th~ pressure to keep cost. of lood down 
ul the relail level will-like taxes-ai­
W lI),!! be with us. .... ... 2\, 

Our rort'!~n food business will Ito ..... 
sul 'slunli ally h, the ne xt few years. 'rh~ 
lum IIf till..! illlPort l!d llroduct Is gruwinG 
lth ' ! S('il ll ll ~ ..... ell us pt home. 

;"' .. 

".,. 

Much of this buslneu will be handled 
through brokers because of the nature 
of the types of products, mostly special­
ty foods, which can be exported profit­
ably. 

There are two trading sides to the 
ocean. Cenalnly, we can anticipate that 
Imports of specialty lood product. from 
overseas will grow markedly In the 
years ahead. This should oller grenter 
opportunities for broken to Increase 
their domestic volume 8S well. 

Shoot High 

William Faulkner once abserved: 
"Alway' dream and shoot higher than 
you knuw you can do. Don't bother to be 
better than your contemporaries or 
predeCi!uorl. Try to better yourself." 

This Is a basic phnoaophy of Beatrice 
Foods. We try to better ourselves every 
year. We believe we have the finest 
penonnelin our history ; we believe we 
have many of the finest and the most 
retaller-mlnded brokers in the Industry. 

Every signpost on the economic su­
perhighway pain" upward. The oppor­
tunities of the future are almost un· 
Umlted. 

When we anticipate that the average 
broker finn has Increased Its sale. 55 
per cent in the last nve years, a laster 
rate of growth than the food stores, we 
look forward to the future with broken 
with genuine optimism. 

The memben of eveJ'}' division of 
Beatrice Foods join me In extending 
congrli.tulalion. to you on the many 
outstunding contributions you and your 
al5oclatlon have made to the lood In­
dustry . . . Dnd will continue to make 
all the super broken of tomorrow. 

Eg~ Seminar 
J . 1". Zlegierl Golden Grain Macaroni 

Compnny, Son Leandro, California, was 
among 66 persons registering lor the In­
stitu te of American Poultry Industries' 
three-day school on egg products, held 
In Deeember In Chicago. 

Those attending were from com!>an· 
tes thnt process egg products and manu­
facturers of other food products who 
use them. 

The school II held annually to give 
both groups the latest Infonnatlon on 
quality control. 

Margaret Lally Huston, Institute 
scientiAc director, who Is in charge, said 
major interest this year Is In the newly 
developed method for pasteurizing 
eggs. 

Harold M. Williams, president of the 
Institute 8OYII, "We're complimented 
that leading companies In the food fleld 
look to the Inllitute for authoritative In-
10nnaUon on egg products." 

Ronco Meeting 
Representatives of Ronco Foods met 

at their Annual Sales Meeting during 
the last week of the year In Memphis. 

Theme of the meeting was "Some· 
thing Big Happens When A Package of 
Ronco Macaroni is Sold." The Ideo come 
from the National Macaroni Institute 
Prol1t Calendar which stDtes : "Every 
$1 ,000 Sole of Macaroni Productl'l Moves 
$6,550 In Related Itemsl" Thi$ highly 
successful brochure which sci forth the 
publicity themes utUlwd by Thnodore 
R. Sills & Company throughout the 
year lor the National Macaroni Instl· 
tute was repeated in similar fonn for 
1065 and mailed to the buyers, mer· 
chandlslng heads, and presidents of 
chains and volUntary buyen soon after 
the Ant of the year. 

At the Ronco meeting, slide presen­
tations, tUms and fllm strips were used 
to dramatize the messoge. "The Ronco 
Story" has been put on fllm for sales 
presentations thl. year. 

Comments were made by Alben Ro­
billa, general manager; L. M. "Andy" 
Andenon, Baallltant. gcneral managerj 
Dick Gray. snles manager: Tony Glan· 
nlnl, advertising manager; and regional 
managers Earl Janel, Cecil Domlt, and 
Shelby E. Steele. Round-table discus­
sions with all men panlc:lpating really 
mode for .. good meeting, it was re­
ported. 

At the banquet climaxing the meet­
ing, service emblems were presented to 
men with five, ten, fifteen and twenty 
year anniversaries. John Mcintyre won 
the "Tops In Ronco Award" for the 
largest &DIes gain In 1964. 

Saying. of the Sage. 
Unlimited power III apt to corrupt 

the mInds of those who possess It.­
Pitt. 

Left t. ri,ltt! Mcroe,el HUII,Dn"t hulllutt"af- .' .. J fI_ 
Amedeen Poultry Indu)"ln !ldenllflc 01- t: il lIut the man' whO"tl~ little t!ut 
1I:,tO"; J. F. Ziegler. Goldt'n G,oln Macaroni ; I I ' h I. '.'" 
CIlITlP'lny, Son leandro, Col ~k ,nio; and hl' w 101 I I~ S !res more, t ~t ~ ~r.-
R. R. Hlx(In, Sofewoy Store.. S~nac.1, . 

JotiRNAI , 

-----

So who CliteS llbOllt 
StO/(1ge ClljJ,1ClllJ ? 

We do! ADM stores bushels by the million. 
Not baskets, but grain, Seventy million bushels 
in steel and concrete elevators located through· 
out our agricultural heartland, It·s capacity 
like this that makes ADM a leader in buying 
and milling durum and other grains. It's 
capacity like this that makes ADM a sure bet 
for semolina that extrudes and shapes smooth­
IYI cooks firm • • • and stays firm and tasty. 
For your next order •.. bag or buik ... call for 
a quote from ADM. 

~ .. 
AFlCII(FI DANlnn MIDlAND COItilPANY aURUM D[ P'\RlltIIlHT ItII INNlAPOll& ."H5 I1oB CITY 

-_._----, 
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Report on the Eighth Annual Conference if the 
Food Law Institute and the Food & Drug Administrotion 

by Jam" J. Wln.ton, Dlre.tor of ReMar.h, N.M.M.A. 

On November 30, 1964, the Eighth 
Annual Conference under the ausplCi!1 
ot the Food and Drug Administration 
and the Food Lown Inatitute was held 
In ,Washington, D.C. 

Thl, meeting was attended by over 
700 penona representing companies In 
the rood end drug Industries. 

The morning program was devoted to 
a number of papen thai were presented 
by memben of the Food and Drug Ad· 
mlnlltratlon, Food Law InsUtute and 
Indultry. Among the partldpanta were 
Anthony CeJebrezZI!, Secretary of the 
Department of Health, Education and 
Welfare: Geot'le P. Larrick. Commlt­
.loner 01 Food and Drul1lj Shelbey T. 
Greyi' Acting Deputy Director of the 
Bureau of Education and Voluntary 
Compliance: M. R. Stephena. Auldanl 
Commluloner for Regulations of the 
Food and Dru. Administration; Frank· 
lin <1M. Depew, President of the Food 
Law Institute: Dr. Oral L. Kline, At­
alstant Commissioner for Science Re· 
aourtes of the Food and Drug Adminls· 
tration; Dr. Robert P. Parker, General 
Manig('r of Lederle Laboratories; Dr. 
A'isUn Dmlth. President of the Phar· 
mnceutiral Manuracturen Auociation; 
Dr. Robert M. Scheffner, Vice President 
or Libby. McNel1 and Libby; WlIIlam 
W. Goodrlrh. Aula!anl General Cnun­
.el of the Food and DruK Administra­
tion and Dr. Richard L. HaU, DIrec..10r 
of Rueareh and Development, McCor· 
mkk & Company. 

Volunlary Compllaru:. 

The icnerai theme of the conference 
('ndoned both by lovemment and In· 
dust1"7 WaJ yolunlary complit.Dce by 
Imlullry and more leU'regulation by 
associations and companies. 

1l ';a. pointed out that leversl In· 
dUstries, .uch as canning, dairy, and the 
I' aklng Industry have made slgnlftcant 
IItrldu In policing themselves to make 
certain that the Individual members ate 
complying with existing reeulatlon •. 
They have issued booklets and bulletins 
reian:Ung proces.lnK technique., par­
ticula~y In respect to the cannln. in­
dustry, and also have placed a great deal 
of emphasl. on self sanitation plant In­
Lpcctlon. followed by vlKorous lnspec­
lions madc by profeulonal I8nltariana. 
Accordlnl to Shelbey T. Grey, there are 
two ways to comply with the law: " 

"We hcll(,ve thcre nre two way. to 
comply with the law-(1) \'oluntorUy, 
'\'hkh menn! adequate self·~gulo.tlon 

and works cooperatively. with Industry 
allloclations to develop materials or 
project. to meet pnrtlculo.r needs. Types 
of materials used Include trade papers 
news releases. pamphlets, cxhlblts. 
film. and filmstrips. 

It was also stres.ed by leveral speak· 
ers that Industry has the manpower, 
ability, equipment and motivation to 
comply with consumers' Interests to the 
letter of the law. The Food and Drug 
Administration fcels thai Industry Is 
making a concerted effort to comply 
with existing regulatIonl. At one of the 
.peakers .0 SUccinctly stated. an ounce 
of prevention means voluntary compll· 
ance on the part of Indultry to yield an 
effective proKram which would pOllllbly 
require less policing on the part of the 
government. 

Annual Impectlons 

As hal been publicized In previous 
following guideline. furnl.hed for this bulletin., at the present time, the Food 
purpose. and (2) Invuluntarily, or by and Drua Administration Is committed 
enforcement, uslna the tools provided to the polley or Inspecting a manutac­
by tho statute; I.e., seizure, injunction, turing plant at least once a year. 
and prosecution." There are 18 feglonal offices of Ihe 

The latter constitutes a type or no- Food and Drug Administration at the 
lorioul pUblicity which every company present time; they have a staff consl.t­
mu.t avoid, In order to remain In busl. Ing or 700 chemist •. 
ncaa. It waa pointed out by Dr. Kline that 

In 1963, the Food and Drua Admlnls. new procedure. by means of complex 
tratJon establbhed a very Important Instrumentation that wef(~ recently de­
bureau called the Bureau of Education veloped hal extended the &cope at the 
und Voluntary Compliance. This Bu- Government chemist. In their law en­
reau hal a. one of III obJective. the fortement .tudy. Some of the proce­
de.lre to elve added emphasl. to pro- dures are based on: 
eram. In order to help Industry regu· (I) Gas chromatography, which Is 
late Itself and volUntarily comply with very aelective In detectlnK pe.tlcide 
the law. residue.. • 

This bureau has established a Dlvl- (2) Infra·red spectrophotometry and 
sian of Industry, Advice, composed of X-ray ftouotelCf!nce and photo fiuora­
two branches. The Advl.ory Opinions metry have become routine use on the 
Branch answers question. of Indlvld. part of Government chemist • . 
ualt and finns Teiardlna labeling, can· Commllllioner Larrick In an optlml.-
trois, fonnulu, and other practice. and tic note ended his speech as follow.: 
fumlahe. Interpretation. of the law and "The new approaches to promotinl 
regulations applicable to a particular voluntary compliance which are being 
product, label, formula, or procelll. Re· proareaalvely adopted are pOllllble only 
qUests for comments on proposed label- if we have the cooperation and .upport 
Ina or manufacturlne practices should of foresighted trade allloclation and In­
be nccompanled by complete Ingredl- _ dustry leaden. We look forward to con­
ents or formula Inform&tlon. The con- tInued cooperation with Indu. try and 
fldentlallty of trade secret Information colllumer leadefl 10 that al1 at our ef-
Is protected by law. forb toward voluntary compliance wUl 

[ndullry Intormat~. Jncrease the level of protection afforded 
_ . ... consumers. When you have IIIlIosllon. 

The Industry Infonnatlon BranCh-1or furthu innM.~ons In achieving 
provides informational materials ex- etealer compUance, Clo nor'lesltat~o 
plalning thc low and regulations to let us know. We welcome your thoulhb 
varloullleQment. of organized Indu.try, and ideo . ... ' ,., 

\, 
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Highlight. from the 1963 Report 
For the Federal Foad and Drug Admini.trotian 

rt'JW/u' /rlllll t/r~ AlI/uk,Itt Scw/Wllem InJ'ilrrt~ 

THE basle mlulon of the Food & 
Drug Admlnlstro.t1on II to protect 

consumers by Insuring the safety lind 
integrity of the nation'. foods, drug!", 
therapeutic devlccs. and cosmetics. 
Thirty cents out of every dollar spent 
by the American consumer gccs to pur­
chase these products. More Important 
to public wetrare, however. o.re the po­
tentlalltle. of the.e products to occam· 
pllsh more good tho.n at any period In 
the past, or to cause Irr't!'parable harm. 

The FDA Is assl&ned the task of 
checking on about 100.000 e.tabllsh­
ment. dealing In foods, drugs, thera­
peutic devices and cosmetics; about 
2,600 establishments manufacturing or 
packaging hazardous hou.ehold chernl· 
cab: about 56,000 drugstores subject to 
prescription drug sale 1't!'gulatlon; and 
more than 375,000 public eating places 
subject to the mar&arlne amcndment. 

In 18 districts field Inspectors deal 
directly with people at the srass-roots 
level and chemists analyze products be­
Ing manufactured, .tored. or mo.rkctcd 
In their own territories. The 1904 budget 
provides for approximately 2,200 people 
for field operations. The food Industry, 
for example, has Increased Its rescorch 
and development Investment from $67 
million In 1057 to on estlmoted $120 
million in 1962. 

Morl Enforclmlnt 
The enforcement appropriation for 

fiscal yeo.r 1964 i. $35,805.000. This com· 
pares with $29,084,700 for Rscal year 
1963, representing a net Increase of 
$6,740,300. It provides for 635 new posi­
tion., bringing the authorlted enforce· 
ment staff to 3,864. In the field, until 
1958 when the long-rangc pro&ram or 
district office modernization began. 
FDA's scientUle and Inspeetionol staffs 
were housed In office buildings, cUltom­
house building'. post offices. o.nd other 
Federal buildings not deslgncd for lobo· 
ratory operations. Funds have been 
mode available so tho.t now 11 out of 18 
field Inltallations will operate In new. 
modern facilities. 

In 1062 FDA made 34,057 plant In­
spections; 43,386 In 1963: and expected 
to make 48,000 In 1004. In the PDst. the 
practice has been to cover regulated 
finn. at an average of about once in 
every four yean. Now the 1001 Is an-

leU-regulation nnd optimum consumer 
vlgilo.nce on commodity sofety and pur· 
Ity. (2) Development of Improved lobo· 
ratory methods and sdentific data and 
standards having Immediate response 
to new tcchnologlco.l deVelopments. (3) 
Continue to provide Industry with eleor, 
concise guidelines to Io.w compliance. 
(4) Develop methods for correlating 
bacterial contamination o.nd fitncss or 
foods. 

Indullry Effor .. 
While general surveillance over plont 

sanitation and wholesomeness DC In­
gredients and finished product. sllll 
occupies a major portion of enforte· 
ment lime, the Insanitary conditions 
encountered In many plo.nt. In the pa.t 
seem to have been ctlrrected, with a 
few notable exception •. The food In­
dUstry has been making Its own changes 
in facilities and operations that con· 
tribute to sanitary operations, In oddi· 
tlon to voluntary corrective actions 
aner Inspectors point out conditions 
that might result in violative shipments. 
The brewing compllnles have turned to 
the use of cnns and "no return" bottles 
that have eliminated most complaints 
about foreign objects In bottles. Mo.ny 
of the older bakeries wefe In sections 
In various cities being redeveloped. ond 
their antiquated and dlfficult-to·clean 
buildings have been demolished. Chain 
bakeries have been closing thclr smaller 
lactorles and are distributing over wide 
areo.s from Io.reer new units, with bettcr 
opportunity for sanitary controls. MOlt 
of the smaller whcat mills have closed 
and the Inrger mUls have been Inltall· 
Ing new equipment to keep up with the 

changing times. Consolidation 15 taking 
placc In the dairy Industry: 10-galion 
cons 01 milk. local collection routes, and 
receiving .tations are giving way to 
refrigerator tank trucks hauling mUk 
a hundred miles or more to large mod­
ern dairy mnnufacturing plants. Food 
so nltutlon con.ultant service Is on the 
Increase, a.nd more lood manufacturers 
havc or arc instituting their own vigor­
ous sanitation programD. 

Enforcement activities included 30,639 
Inspections of food, drug and cosmetic 
factories, warehouses, and pesticide 
practices. and 4,318 of public eating 
places to check on the .ervlng of ole· 
margurlne. The 87,729 domestic sam­
ples collected consisted of 23,058 foodr. 
In the 290 criminal actions terminated 
(or terminated for some defendants) In 
the Federal courts during 11)03. fines 
a.sened totaled $261,490. Twenty-nine 
Individuals were required to serve Jail 
sentcnces ranging Irom one day to four 
years, and averaging ten and one·half 
months. The highest fine of thc year wa!l 
$20,000. 

----
For Monthly Durum Data 

A strong protellt has been mude by 
the NOI·th Dakota Stute Whco.t Com· 
minion, Durum Whent Institute, Na­
tional Maco.ronl Institute and National 
Mo.eo.roni Mnnufaeturers' Association 
o.galnst a decision of the Bureau or the 
Budget to continue reporting durum 
mill grind by the Bureau of the Census 
on 0. seml·annual basis. These organl­
tatlons had slrOngly urged that durum 
grind and semolina production report!l 
be placed on a monthly basis. 

In protesting Ihe continuation of 
scml.annual report., the groups noled 
'hot a monthly durum report basis 
would Involve little or no additional 
work. 

, 

nual visllJ and oftener In the event of '.. ~. 
poor conditions encountered. ."Iproc .... Ce""rer. Clermont Machlno Company of Brooklyn. New Y:.rk. hOi deve!opt': 

o ,eclprocatlng conveyor 10 dls.ribule 011 klncb of fru·flowlng bulk mc.lcri ol~ In continuous. 
FDA CJoalI 11'-- • *--Jnlform. Iwelve.lnch wide spreads ccron Ihl' enllr. wlchh of elllisling bell conveyors. II Is 

... ~ ,. ~ If especlolly wiled 10 f'tc.lldl.ng fwd ond boh'j\ IlroJuch. Availoble in !tandard me. lor $pC. 

~FDA hu let some goob lor!tse for clfic .preod. from Ihl~-fed to IO.ft"·, til '(twO,h ,1 rcodlly odapt. ond ~i!~ io;'o a """ .:e ~h,· 
achievement within the next 10 yeatl. Inches high over c)liltlno hell conYl~or . !ilr:ulJotd d'mCnllon\ and lopC!nllcotlOf'tS a'c ov=lIu_ 
.uth 0);: (I) encouraaeu~nt of indusll'Y blo upon ICquul from If'te o:romn.:. ... y. 
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PRODUCTION. OF 
LONG MACARONI 
SHORT MACARONI 
COILED MACARONI 

.SPECit;.~. ~HAPES 

" • m 
DOTT. INGG. M., G. 13RAIBANTI A C. S.p.A.· MILANO· LARGO TOSCANINI, I-TEL. 71123113· 7lI0II31 

MACHINES AND COMPLETE PLANTS FOR MACARONI FACTORIES 
SOLE REPRESENTM IVES IN THE U.S.A. AND CANADA 
LEHARA CORPORATION. 60 EAST 42 STREET 
NEW YORK 17. NEW YORK (TEL. MU 2-64071 
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New Offices 
Sun Giorgio Macaroni, Inc. of Leb· 

Ulion, I'cnnsyl\'tmi ll Is planning a new 
OIl\Cl' building III Guilford and Spruce 
Streets. Designed In contemporary style, 
thl' huUding will blend with the litchi· 
lecture of the firm's recently constructed 
plnnt. The new onlet! building will pro· 
vide fucillties for Incrcuscd sules and 
unlee opcrutions resulting from o\'l!rull 
comlllln), IITOwlh. Completion Is ex· 
pected dur ing the first quarter of 1065. 
Hunk lind Knufmnn, Myerstown, ure 
the Ilfrhllerls for the project; the con­
trueter is J . H. Greiner Dnd Co., Leb­
nnan, lind the Interior Is being designed 
by Wilbur Z. Wclk . The new building 
represents unolher step in the firm's 
planned T('('O\'CfY (rom the nrc whkh 
destroyed Itll facilities in 1060. 

Defectlye morlor hal bern cut away. rein­
forcing , Ieef repleced wnere netenory, ond 
tOYII"~ !. ole leody lor lilling wiln Qun­
appl ied conelele. 

New Look for R·F Building 
Through IhC! use of modern muter!a!!; 

and reslorution techniques, 11 food proc­
essing plonl In St. Louis has acquirC!d u 
new look of beauty, os well as Increased 
structural soundness IImt will prolong 
Its life Immeosurably. 

"hl! 51. Louis Bronch omce of West· 
ern Woterproonm: Compimy recently 
completed an extensive restorotion 
project on the plnnt of Jta\'orino ond 
Freschl Compony. The St. Louis proc­
essing Hrm produces a wide runge of 
macaroni nnd spoghetti projects which 
ore murketed under thC! trade nome 
It-F, nnd lire umonG the lel1dlng tood· 
!ltufts of their type in thc St . Louis arel1. 

Involved In the prolcct were about 
20,000 sqUllre feet of exterior concrete 
surlncc. 

First step wu s thc complete remo\'al 
of 1111 old cooling, which had ftl1ked , 
peeled and fnded under exposure to thl! 
vur iahle midwest climate. All weak, 
rrumbling und spall«l arCDS of can· 
crete were then cut Dway, Dnd IhC! 
pUlcheR Hlled wllh gun·applied con· 
crete. Flnl1l1y, the enlirc extcrior sur· 
fuce wus canted with un epoxy com· 
pound which efTectively prc\'ents wnter 
pcnctrutlon. 

Other work Invoh'ed removal or 
mony old windows. In some cases, new 
windows were Instulled, and In others, 
the window opcnlnAs wcrc Hlled in with 
concrete or with glu ss block. 

Work on the ndlucent RU\'urino and 
Freschl office building Included miscel­
laneous tuck pointing of mosonry Joints, 
Dnd cootlng of the concrcte bosc. 

Home Economist 
Grocery Store Products hos un­

nounced the uppointment of Elizabeth 
Lahr us Director of 1I0mC! Economics. 
Mubel Slegner continues us consultant. 

Buhler Appointment 
The Buhler C(lrporotion. Minneapolis, 

Minnesota. announces the appolntmenl 
of John Olsen as manager of their l'neu­
mutic Mnlerlnls Hundling OI\'lslon. 

Mr. OI1'en hns n Mnster of Science de­
gree in mechnnicnl enginecring obtained 
from the University of MinneRoto In 
1950. 

For thc pust Cour yenrs he wos chief 
engineer ot Flo·Tronles. 

ThC! pneumotic ml1terlals handling di­
vision of Buhler, which Jolin Oisen will 
manuGe, engineers and munufllctures 
conveying systems Cor bulk moteriols 
such os groins, ftour. sugar. chemicals. 
elc. 

Sales Director 
Buitoni Foods unnounccs the appoint. 

ment of Miclmel DeCa"'llunte us Vice 
President. OIrel'tor oC So!es-DdowurC! 
Vlliley marketing uretl. 

I 
Itt 

Workmen In plceen of opplylno second coot 
01 while epolly compound. Windows ole 
corelul1y masked 10 pIOleel Inem durlnQ 
oPI1I ,colion 01 point . 

-- '" 
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"6~IOl f' '' \' i~ ,"' (\. R·F pbnl snows deterioroled co"ditlM of the con· 
[I <;,l e ~ .. u ; IUf C (It! loI'' ,ulornl ion walt .. C;~ \ ll;llltd . 

Beouly 01 the buildiniJ in "oller" view goes much more tncn ski,.. 
de-ep. Slfuelurol \OUndneH nO\ heel' resloled and lite '''r,cc: lonC) 
t'IIlCnded bv pI !) fe~. ionol trcalment, 
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Finest Quality 

DURUM 
SEMOLINA 
GRANULAR 
FLOURS 
Call Ray Wentzel 
MILLING DIVISION 

ID> 0 1Ll1 G lEI lJll «) Y 1I ]MlD 1IJ ~ 11' lRl! lEl~. lllOO <C. 
SINCE 11S6 

PhDne 246·2101 • NEW RICHMOND, WIS. • Quality Since 1856 

Crofts""n In .Ia.tlet _ .ac .... ln. MlChln"y - Farm '.,d. - ll'clronln - P,lnting 

JACOBS-WINSTON 
LABORATORIES, Inc. 

EST. 1920 

Consulting and Analytical Chemists, specializing 
;n all malters ;nvolvin, the r:,.am;nation, produc­
tion and labelinA 01 Mllcaron;, Noodle and Egg 
Products. 

1-Vitomlnl and Minerai. Enrlchmttnt Anay., 

2-Egg SaUd. and Color Score In Egg'l Yolks and 
Egg Noadle •• 

3-Semollna and Flour Anoly.I., 
4-Rodont and Inlect Inflltatlon Inveltlgatlan •• 

Mlcro.coplc AnalYlel. 
5-SANITARY PLANT INSPECTIONS AND 

WRITTEN REPORTS. 

Jomes J. Winston, Director 
156 Chambers Street .~ 

New York 7, N.Y. 

alit 
HOW TO KEEP 

~YOUR 
VITAMIN ASSAYS 

f\ IN LINE 

\j,~m 
Starl rlghl with Wolloct & Tltrnon', quolitv contloiled "N·RlCnment· 
A""'. Whether you feed II In powder or wafer form, NRA gl'lll 
you uniform .nrlchm'nt. 
With a uniform product, Ih, nn, .tep II uniform addilian. Tne WIT 
NA Fltd., ho. b .. n proved bV over 30 yeo II of mill opelolion. 
S.t It for 0 f.w ounclI ta 10 lb. per houl and il n,ver '1olil$ . It 
, •• d, "N.RI,hmenl.A" ,on.isIDnlly, ouurately, dependably. 

Th. right enrl,hm.nt , . . the right feeder. Combin' them . and 
you can't min an vitamin anoYI. 
Oltl". and wOflhoUIl Ito(ks In principal cilies. 
Or writt D'pt. N.122,SJ, 

NDVADH FLDUR SERVICE DIVISION 
!I ""u. , ' Ult . IlUl'lnll , . .. root H"" 
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A WELL-PREPARED salesman in· 
.plres buyer confidence. Thl' it 

almost a trul.mj yet so many men ne­
,led thl, Important principle. 

Every move you make In 8 pro.pect', 
office mUlt renecl thorough oraaniu.· 
lion and ptannin,. The way you handle 
a presentation or demonstration wJII 
often detennlne whether you get the 
order or the brush-off. 

One way to be convincro of the value 
of preparation Is to be on the buyer', 
aide of the delk. This happened to me 
reei!ntly when I purchased a translator 
radio) 

The I.leaman handed me an expen­
sive model reputed to be one of the belt 
pi oduced In the world. But there wu 
JUt' one thing wrona: when I turned it 
on: the radio would not play. 

The clerk, fiu.hed with embarrau­
menl, grabbed the Instrument from me 
and 'tarted ftddllnl with It. He W:.I. so 
nervou., he dropped the radio while 
trying vainly to get the case open. I wa. 
rapidly 10.lng conRdence in both the 
tranlll.tor and the •• Ie.man. 

In de.peratlon, the man ftnaliy .um· 
moned over another clerk. The JaUer 
took one look at the radio a~ld then 
fixed it with .uch .peed and d,exterlty 
that it was a plea.ure to wa';ch him. 
The only thing wrong with the tran· 
sl.tor was that the battery WIll upside 
down. 

What Impreued-and sold-me wa. 
that the second man knew what he was 
doing. The ftrat salesman obviously had 
nl!ver even tried to learn how his prod· 
tlct worked. It had apparently never 
occurred to him that even reputable 
!lll!rchandisc needs expert presentation. 

B. • CraftamaD 

Smrodh 1'C111~: dependJ on lntan· 
.:lblL'5. 1"he salesmnn IOUit tum alll'litu· 
UIl(l1l5 intu IId\'lInt:a~I!. Yuur earningll 

SMOOTH SELLlNG@ 
By George N. Kahn 

YOU CAN'T FIRE WITHOUT AMMUNITION 

Thl. I. No.5 of 12 .oles training article •. 

often depend on your ability to answer 
an obJection. handle a complaint or 
conduct a demonstration. The Intangible 
1.a not your product. but YOU. You mull 
have complete ma.tery of the sellinB 
function to put the Prolpect In your 
comer. He should be able to say to him­
aell: ''This is a man to whom I would 
entruat my problem." 

Prospect. are quick to recoinlze 
crafuman.hlp In .alesmen. They are 
drawn to men who act confident and 
who aeem to know what they are doing. 

Tralnlag For P.rfac:llon 

None of u. achieves perfection, but 
It .hould be our loal In sellinl. The 
sale.man ';"'ho live. a sterling perfonn­
anee for a prospect u.uaUy haa put In 
many houn In preparaUon. He has 
memorited his company', story, the 
prodUct'1 advantaaes (and disadvan­
tages), the proQeCt's problems and the 
anlwera to ·posslble obJection.. He 
make. his: c .. it with enough ammuni­
tion to carry him over any hurdle-ex­
peeted and unexpected. 

One of my good friend., Ernest Mor­
lIn,is a criminal trial lawyer and highly 
thoucht of in his Reid. Betore one of hil 
cllenu went to trial, Ernie decided to 
ask the court for a chango ot venue. 
His argument would be that the case 
had aroused .0 much publicity that the 
defendant would not ftnd an unblued 
jury. 

The reason for changing the location 
ot the trial seemed compelllng, and 
there wa. lelal precedent tor .ueh 
action. There wa. Just one thing to 
worry about: Th. lrIal Judg. had n ..... r 
granted a chang. of •• nu •• 

Prior to makinl his motion, Ernie of 
course spent a great deal of time study­
In, the law o. it applied to his casco But 

"Your honor," he continued, "news­
paper Illes .how that (m October 240 , 
1939, you as a defense counsel asked for 
and reC(!lved a change of venue on the 
same lround on which I am appealing." 

The Jurbt'. face reBlstered amaze­
ment as Ernie calmly handed him two 
news clippings. The judge read them 
slowly, and then without further ado 
granted the motion. 

Later, In the Judge', chambers, the 
magistrate smiled ruefully at Ernie. 
"You were really prepared for me, 
counsellor," he said. 

That was the key wOl'd-preparcd. 
Ernie won hi. point bec .. use he had 
done a thorough job of preparation. He 
walked Into that courtroom with con­
tldence because he knew his strength. 

If you can muster that kind of 
strength, you can slei!p well before that 
Important call, knowing that you'll be 
able to bat down anything the prospect 
throw. at you In the way of an arlU­
ment or obJection. 

The Buy,,'s VI.wpoint 

When you make a call unprepared. 
you're not only abusing the hospitality 
of the buyer, but you are costin, him 
valuable time. He haa given you an 
audience because he hopes you can help 
him. }. fumbling, maladroit sales talk 
will no .. only ~nd you out of his omce 
without an order, but It Is unlikely that 
you'll ever be back. 

The purchasina: agent for a big West 
Ct'.;st aircraft and mlulle com pony told 
me: "I can tell after three minute • 
whether a .. Iesmun I. worth listening 
to. When you have to see 20 to 25 ven­
dors a day, you can't waste time with 
the foul ban •. " 

Early Wnoa 

he also mt.Je unulqal vl.lt. to , the One of my ftrat cuatomera taulht n ... 
morl\lel of two leadin, -n8!',spapera. a lesson I never fOf'lot. I waa younl, 

When thu trial opened. the judge, as "" brimmin, with eDthUJJ~ but I count­
expected, dJsmlSlled Ernie's legal arl\l' ed too much on exuberance to c8!FY me 
menll fnr the transfer. My friend was through. This buyer, a man a~out 80 
not OnbdlL't1, however. years old, ' me out on whai wa, a . 

,~ ~ 

-. 

- - - ~ -----~-

rather Inept presentallon. Then he 
looked at hi. watch. 

"Younl man," he said, "you've taken 
up a blilt hour of my time with no prollt 
to me alld rertalnly none to you. You'll 
be pennltted one more visit here, but 
this time you will have only 15 minutes 
to make your presentation. It it Isn't 
any better than today'., you will not be 
welcome here again." 

At Orst I resented the way he talked 
to me, but later I decided the man had 
done me a favor. I spent the next two 
weeks boning up cn every facet of his 
company and the application of my 
product to hi. special needs. I went 
back to the buyer's office and delivered 
my sales talk In 12 minutes. The pros­
pect gave me a substantial order and 
became a regular customer. 

A.oId EmbarraSlm.n. 
Some prospects may not give you a 

second chance. But U's a risk you don't 
have to run II you wIll devote some 
time to gettlnl ready for your calls. 
There'. no need to be emborraued. 

Here are some steps to follow: 
1. Learn the tact. ot your company, 

product, competition and your pros­
pect'. flnns until they become an effort­
leu part of your .ales talk. 

2. Rehearae your presentation at 
home until you can rattle it off without 
stammering, repeating or nervou&ness. 
(Acton, politician. and c1erl)'men do 
this all the tlmej that's why their de­
livery sounds so polished.) 

3. Plan your sales calls, al1owlna: for 
. flexibility. High volume men are never 
disorganized. 

4. Make the most of the sales IItero.­
ture and other tools provided by the 
company. They .hould be Incorporated 
Into your presentaUon where they count 
most. 

5. Set goals for yourself so you know 
where you're going and how you're go­
Ing to get there. A salesman without a 
deftnlte Rim In hi. Job II not apt to make 
an effectlve Ippearance on his caUs. 
Customers can spot the ambitious man 
who likes what he'. doing. Goala can be 
both short and long range. 

6. Use your time so thal you do have 
the hour or two to prepare your sales 
talk. A glance at your dolly schedule 
wi11 probably reveal waste that can be 
chopped out. 

M.mory Is ii'ol Enough 

In memoriung your sales talk, don't 
become a robot. Your recital .hould 
alway. be flexible and informal enough 
to make you .ound W.nsllag as well 
as Infonnatlve. The trick Is to memo­
riu your .tuff, but make It sound ex-
lemporaneoUJ. .-

The trouble with min)' rote-learned 
presentations Is that they Mlund stilted 
and cllnnLod. Get away from~llll' monn" 

"' -

tone approach; practice voice Inflec­
tions, chal.ge of expressions, etc., that 
wlll enliven your talk. 

Another drawback to the stralght­
memory spiel is that It rarely gives the 
buyer a chance to get a word In. 

Make sure there Is 0 pause or two In 
your speech to allow the customer to 
cut In. He may wont to gl\'e you on 
order. Also, don't become so wropped 
up in your presentation thnt you forget 
about the buyer's problems. He'll notice 
the omission, even If you don't. 

Keith Biggers, a medical equipment 
salesman, told me of the time a doclor 
Ustened to him for 20 minutes and then 
said: "You were flO absorbed In your 
message thot you did not notice that 1 
have the same piece of equipment in 
my office that you offered." 

"After that," Keith soid, "I bc!gan 
looking around and taking notice of my 
surroundings. It mode a difference In 
my presentation quite often." 

Keith added that his sales shot up 
when he become a little more relaxed 
during his memorized deliveries. 

Almost everything on a sales coil can 
be anticipated: There is very little that 
.hould surprise you-tr you arc pre­
pared. With proper boekgroundlng, you 
can ad lib your way through any sUua­
tlon. 

To start you off on the road to good 
sales preparation, here Is a short quiz. 
It you can answer "yes" to at leost nine 
of the quesUons, you are getting along 
well with your homework. 

Sal" Ammunition YES NO 
1. Do you devote some part of 

your day to prepnrlng your 
caUs? 

2. Do you gear your sales 
talks to the prospect's 
needs? 

3. Do you practice your pres­
entation before a mirror or 
your wile? 

4. Does your talk contoln 
more facts than oratory? 

5. Do you hove a set goal In 
life? 

6. Do you giVe the prospect a 
chance to interrupt your 
talk? 

7. Is your day planned? 
8. Are you completely fa­

miliar with your company 
.tory and product line? 

9. Do you feel sure of your­
self before a buyer? 

10. Do buyers seem glad to sec 
you? .. 

11 . Are you glad to 1ICf' them? 
12. Woultl criticism of your 

presentation cau5C YOIl t r· 
try and InWlo\'L' II " 

REPRINTS FOR 
YOUR SALESMEN 

Many sales and management 
executives arc ordering reprints 
of thll series of articles for dk­
trlbutlon to their anlelmen. These 
will be attractiVely reproduced 
In a 4 page format, three hole 
punched to fit a standard (8Yz x 
11) blnder-c8ch reprint will in­
clude the self-evaluation quiz. 

When ordering reprints of the 
various articles of this series, ad­
dress orders to the George N. 
Kahn Company, Marketing Con­
sultants, Sales Training Division 
_ Service Department, Empire 
State Building, New York, N.Y. 
10001-

Prices are : 
1-9 copies (of eo. art.) 50~ ea. 

10. 40 copies (of ca. art) 37v.. ~ ea. 
50-99 copies (of ca. art.) 30t eo. 
100 o~· more (of ca. art.) 25t co. 

You mlY pre"order the entire 
series, or If you wlah, individual 
articles. Each arUcie In the series 
Is numbered. Please specify your 
willhes by number. 

No. I Thl Sall.mln I •• V.I.P. 
No. 2 An You. Sallsman? 
No. 3 Glt ACqUainled With 

Your Company 
No. 4 You',. On Bilgi 
No. 5 You Can'l Fir. Wllhoul 

Ammunllion 
No. • You An a GoodwUl SaIM­

man. Too 
No. 7 Clotlng Ihl Sal, 
No. 8 How 10 S,I Up an Inter-.'e. 
No. • Rilling Betwun Rounds 
No. 10 The Competition 
No. II Taking a Risk 
No. 12 Playing The Shorl aam. 
When ordering, please mention 
the name or this publication. 

To End a Sal •• Slump 
Whllt can n salesman do to snup out 

of a seiling slump? An insurance agent 
says: "Sell-pity Is a lUXUry no salesman 
can offord. t recommend that he re­
consider his role and sec himself for 
what he really Is-a benefactor. Oncl! 
you get behind your product and und(!l"" 
stond what it con do for your CU!lt(.r.~ · 
en. you gain a new Insight into your" 
self. You are no longer a seekl'r or 
favors, but a conferrer of them." Fro"l 
a metal container soles rep: "I ,J, . 
rlodlcnlly revisit my firm's b~'w\""', 
When I ace the pains we toke to turn 
out a perfect product-our ql'i llit)' con­
trol program-lIlf! Jlruhll~ I1l;' w\.· solve 
dUlly, I tuke 11I'W I" jetl! In wlmt ! :tell." 
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ou are in competent hands --

DEMACO 
DIRECT CANNING SPREADER 

Only Democo', dlred connl .. e .pread.r off.n 
you the unique odYontol" of 0 ap,eoder with aft 
accurate m, •• uriftl .ylfem plu. direct .... Into 
can •. All o".lnated, enlh'"ted and ... a"ufoe-
tund by the IeIm, company. Thll , •• ultt In u,.. 
equ.led fI •• lblllly •• d pra.ldOl tho .... lnt ..... 
Ilble d.g,.e of freedom for 'he operator enid the 
prGC:1l1l plan".r. 

If you are planning to can spaghetti and want 
'hi' I .. ,.mnen' to pay bock full dlyld.nd.......com. 
I •• the Damoco direct conning Ipruoder. Mok. 
lure 'he pre .. you choose off,,. all the Important 
featufe. that D.moeo off.n you. 

Write In for 16",", film thowlna the Demoeo can 
• preade, In actual operation. 

DEMACO 
2 HEAD SHORT CUT PRESS 

The new Demaco Short Cut 're .. with two •• -
trv.lon head, ....... b .. d h. on. COIIIpect unk will 
procfUCI oYlr 2000 pou .... per hour of ahort e ..... 
H.,. the acetin' I. 011 ,,"'Clifty, prMuctlo .. with 
.10., .Iow •• tru,,,", over two diet. I.,.,. you 
buy, J .. ,e.tlaate the .... 0 .. ,. ouhto .. ctl ... feature, 
offe,.d by De_oeD. Thl. ftl. Demaeo 2000 
pound per hour"... I. pia •• lot tcwnorrow', 
."d., tad.,. Thl. I. tho key to bette, ,... ... 
lion c.paclty noodod tad.,. 0.., tho pall 20 
y.ars, the ouhtoftdlftl ,.,rfo""lftC' of the 1000 
lb. D.mleo ."oft cut prftlet hI .. pro," ... Ir 
,alu. ,.. lonl.d IInlel au low... aperotfftl 
c ..... De_oeo', 2000 pound per hour prill hi. 
.... high .. lI.nd.rd. 01 qu.11ty •• d 11111 law" 
molntenoltce cGlft. For ,"are 'nforM....... write 
0' c.II D. Fra.cllCl M.chl .. CaIpOfOIIon • 

THE MACARONI INDUSTRyi$ HELPING, ,HAND ••• , " ., 
.... 

-------. 

with ~ equipnlent! 

DEMACO 
LONG GOODS 

CONTINUOUS LINE 

Compare Demaco'. "utomatlc Long Good. Can­
tinuou. Lin. with on oth.". Compare deplnda­
billty ••• day In o"d day .ut luaronteed drying 
of aU .palhetti, pirclotelll, bucotln1, .pogheUlnl, 
.e""k.lII, capelll.l, lI.gul •••• d IIlIgul.. Ii •• , 
COftIp8r1 Sonltatlon-Acc ... throughout the .n­
tire dryer for ,ocuu", cl.onl"l or wa.hl". down. 
Compore Quality - all compon.nh are from 
A",erica'. top manufacture" a. Tarlor, Moore 
& Honeywell Instrumentation., U.S. Moto", Tor­
rlnlton fl"', Allen lrodley Control., Link lett. 
So"lc. _ 24 h.u, d.lI, produdlan .t 1500 lb., 
per hour. Trained De..,oca field .nlln"rs 'n­
.truct your .mplay .. ,. In.tallation-Ia.y In.tal­
lotion o. dryer I. complet.ly erect.d at plont a .. d 
thin numbered far knock down, makin, la.y 
erection. 
Com .... how the Intire 24 hour dolly/roduc­
tl_, a total of 36,000 lb •• can be pockl In 1.11 
th ••• haun, 

DEMACO 
4 STICK SPREADER 

Democo'. n.w 4 .tlck .preoder with a produc­
tfon of 1500 lb •• per hour or up to 2000 lb •. per 
ho",. The .pread.r thot i. dllign.d with two (2) 
.xtru.lon h.ad. and two (2) .... of connecting 
tube., producing hlghe .. quality at a ,low ex­
tru.lon rite. 

The .preader that toke. the .oml floor .pocc a. 
the 1000 lb. prell and hal .h .. "trade approved" 
D.moco ,'n,l. mix., ex"u.lon pre .. with the 
completely vocuumlzed mixer. 

D.maco'. 4 .tlck .preader I. now operating in 
mony plants and 0 personallnlpectlon can be or­
ronged for ),OU to .ee .he pre .. In actual opera.lon. 

DeFRANCISCI MACHINE CORPORATION 
46-45 Met,opolit~';:, Ave. • Bm:.klyn, New York 11231 

Phone: EVergreen 6·9880 
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WAY BACK WHEN 
CO Yean Ago 

• A meeting of macaroni manufac­
turers at the LaSalle Hotel In Chlcaa:o 
on January 23 considered the proposed 
law favorina: the entire elimination of 
"added colorlna:" to all macaroni prod­
uct.sold In the United States. The ques· 
tlon of macaroni publlclty W81 given 
serious conllderatlon. 
e The timely question of whether or 
not macaroni products Ihould be 
blanched after bolllna: waa discuued. 
The a:eneral opinion seemed to favor 
blanchlnl in cold water only when 
macaroni II to be cooked In larle quan­
tlUes tor servlnl later in small portions 
and tor TeheaUnl. It wa. also considered 
proper where products are to be served 
In .. lads. Otherwise, blanchlna: was 
voted harmful and inadvisable. 
• Ftft atarch on the lurface ot cooked 
mauronl producls produces a . Umy 
teeHn,. This usually oecun with prod­
uctl made from flour rather than seme­
Una, because the semolina does not 
tree the atarch. 
• A multiplicity of macaroni groupa 
created comment by the editor. M. J. 
Donna. The American Macaroni Manu­
tacturers were set up to look after the 
affaln of the amaller firma of the Great­
er New York market. There was a 
Macaroni Club In Phl1adelphla, New 
England, In the tri-.lale. of We.t Vir­
linla, Maryland and Western Pennl)'l~ 
vania, the Western New York Maca­
roni Club. the Southern Macaroni Club, 
und the Pacific Northwe.t MacaronJ 
Club. Southern California manufac· 
turers retained Attorney WiUlam Ire­
hmd as a part-time secretary. AU group. 
were amliated with the National Maca­
roni Manufacturers AuoeiaUon. 

3D Yean Ago 

• Editor Donna wrote: "All macaroni· 
noodle manufacturers regardless of sIze 
should weld themselvel into a coordl· 
noted trade auoclatlon permitting them 
to speak and act in a united manner. 
Secondly, they should build consumer 
confidence by offerln. quality products 
crcaUni value for money spenl and 
(lalnin" everlaatlng good will. Third, 
they should arrange to tell a pleasing, 
con\' lncinl story of the food value at 
mocaronl producll to willing lIstenen 
in plain. ealily undentood language 
\hrou~h whatever media this message 
('an hl!lt be broadcalt, economkally and 
con\'incingly to the publlcr

o

, 

• NRA Code Admlnlltrator G. G. Hos­
kins was quoted In the p~1I at aaying: 
"Unless the prl~ provilions in the 

codes are entorced, the U. S. Marines 
cannot enforce the labor provltlons in 
the codes." 
.., "Fixed prices are the chiselen' pllra­
dae," said Mary E. O·Connor. director 
of purchases for New York State. "!i. 
you think chlsellnl Is eliminated under 
price ftxin. of the NRA Code., you have 
not been in pubU.:: purch8llng for the 
last year and a halt." 
• Consumption of the Enery Trio­
Macaroni, Bpalheltl and Ell Noodlel­
could e8l11y be trebled in 19:\5 U manu· 
facturen would continue their Lenten 
effort throughout the balance at the 
year, said EdUor Donna. 

20 Y.an Ago 
• The Mid-Year Conference wu held 
In Chicalo again. President C. W. WoU. 
alJ'Cued the need for contlnuin, the 
flaht to allow enrichment in macaroni 
produclJ for those who wlah to fortJfy 
them. He urged. full cooperation in the 
,ovemment proRf1U11 of Inereaaed plant 
sanitation. He ur,ed cooperation with 
the government'. manpower proa:ratn 
while explorin, ways and means of re­
taining euentIat workers In planll. De· 
ICriptive labellnl was endorsed u a 
mo. t practical Idea for macaroni food .. 
• Benjamin R. Jacob. reviewed the 
new government deftnitions and Itand­
ards of Identity for macaroni producll. 
• C. L. Nom., as chairman ot the Fu­
ture AcUvities Committee, reported on 
conferenCi!s with f:xeetIUve. of durum 
ml1l1 on pos.a;lble pla.'iI for undertakln, 
a continuing program of produd pro-­
motion, consumer educaUon, and pubUc 
relatlona. 
• General Mills advertWn, wa. to be 
broadca.t coa. l-lo-cout on :lB stations 
Much 2. The Belty Crocker macaroni 
recipe wat to be accompanied. by free 
recipe slips, colorful reprint., tempting 
main dl.hel lolder, newspaper mata 
and Jlltlngs, and radio commercial •. 

WAHTID-UYd egg dOMfand m.tol moca· 
ronl staroge truck bini. BOll 21 B, Mocaronl 
Journal, Polatlne, III. 

WAHnD- Used Ihort goods pr.SIIII Of 
portl. Box 222, Macoronl Jaurnal, Polotlne, 
III. 

INDEX TO 
ADVERTISERS ,,,. 

.... .. rMI~""', D"W.,G.T.A. ___ If 

....r.r.tt. i . ·~!(.t: ;'"'" c.r,.t. .... _ ... 2J..2J 
ADM 1hI,.. 0.,. ....... ____ 37 
AlMa Ce"...U ...... ___ .. _ _ 13 

1,.1".tf • c:-,.." M •• Go ____ 40·· .. 
c .. ,. .... "'-ct. ... c.,,..,, I.c • .. _ 7 
D.,,..dacl Mect. ... c.r,.. .... _ ..• '-t7 
DfltiIIetlM 'N4.m I ...... .. _ .... _ 1 
DotI •• .., I ..... rift. hte, _ .. __ .... __ ., 
eM •• ,.1 Milli. I.c. ______ 10 

H.,.... M. .... chlri .. Ce. __ ... _ 17 
1 ... 1111 ...... 1 MlIlI .. C-,.., .... _._... 11 
... c .... W"""- ..... ,.t.riee. I.e . ... _ . .) 
Mecerold J .. ,..I .•. __ ._____ JJ 
Me"',1 • ScHu, IRc., D •. ____ . JJ 
'e, ••. H •• M. _. __ • __ . __ ._ .•. _ ... 21.)0 'H,., eo.,.., .... r Mil. __ .. _ 11 
louottl Lith,,.,. Corpo,.tkl. ___ 2 

T ....... '.cbtl. MIIc.I .. " Co . ... _ , 
U.S. 'ri ... l .... 4 LittI .. ,.,. ___ •• 
W.I ••• Tklr .... , hte. _____ ., 

to lick the problem. 
• President Peter La Rosa proclaimed: 
"Despite our problems d raw maleriaLa. 
we will have the Jub of 1fll11na our 
producta made with the belt material. 
avaIlable." 
• The National Macaroni lntUtUle, 
Tuna Research Foundation. Can Manu· 
factW1!n lruUtule, Janel " Leu,hUn 
Steel Company. Pet MJlk Company. 
tuna Indultry and macaroni manutac· 
turen all combined foret. to promote 
Tuna Macaroni Bake durin. Lent. 

10 Yea,. Ago • Faced with the problem at only 
e The dire durum situation brought enough durum for one-quarter ot the 
expertl to the convention prolram at wheat blends to be UJed for macaroni 
the Flamingo Hotel. Philip Talbott at durin. the crop year, the N'MMA wrote 
the Grain Branch of the Department ot 10 the Tarifr Commlulon 81k.inl that 
Alriculture reported on Pl"Olpecll for ban against the importation of durum 
le,l.laUon to pennll durum a:rowen to be llIted. A atonn of prolelt from grow. 
use Idle acres in 1955 and ,et l ome kind en and elevator operaton In the durum 
of crop In. urance against 15·8 stem area put prelJure upon the Department 
rust. . . v • ~ of Agriculture who withdrew their .up-
• Ruben Heermann ~ ~Port from the Auoclatlan'l peUUon. 
darum breedin" whUe Don Fleld\er of Consequently, without ,ovenunent 
the RUlt Prevention Auocli tlon re- backlnll lind wluf the clan.er of antale­
portect an the international etlaN of . nlUng domeltIc i uppller.. . the Auoda-
Canadlt. Ihc United Sln~ct, and MexiL'o lion Ita requen. ), 

'. . ! 

------. ~- - "-~------

Why Does PILLSBURY Ask USPL 
To Help Introduce New Items? 

o For the same reason so many other top food companies work hand.in:hand with USPL 
on new packaging. 0 Because experience shows and market tests confirm that mode~n 
food packaging demands maximum appetite appeal. 0 Because only the very best In 

quality printing can deliver the full-color Illustrations that excite appetites. 0 Beca~se 
USPL bows to no one in producing quality packaging. WhIch Is the answer to the question 

at the top of the page, 

If Pillsbury does, why not you? For help on your next new carton or label. call on USPl. We 

have offices coast·to·coast and one Is near you. 

UNITED STATES PRINTING AND LITHOGRAPH 
DIVISION OF DIAMOND NATIONAL CORPORATION 
EXECUTIVE OFFICE: NEW YORK 17, NEW YORK 
Olllt"l AU.nt •• Blltlmoll • B,vlrl~ Hills· Boslon • ChlCllo ° Clnclnn.tI • crne· 
I.nd • 0.1111 • Delrolt • loullvllli • Mllw.uku • Mlnnupo Is • New York· Omaha 
Phll.delphla • PiltlbUllh ' Portllnd • S.n Fllntlsco • SuUI •• St.louis • Tulu 

..-'},.~~ 

..j'I{OI)ll(IR S or IOIDIN(, CARTONS' IAIIIIS' WRAPS 1, 
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I .' YOUR PRODUCTS PROMOTED BY GENERAL MILLS 

Macaroni Industry has already distributed well over erd 3·rlng book. When fol~ed to 31'2 x 6% size, fits 
a million of these colorful recipe Mders produced recipe file boxes-also grocer's shelf hangers and 
by General Mills as another service to you. s~'ndard shelf racks. Appetizing, full color photos of 

This collection of tempting main dishes using the Q;~~es on the outer page. 
macaroni, spaghetti and noodles has achieved srent Available at less than cost. Approximately 1~ each. 
popularity with housewives. Basic directions, tips Your brand name and company address Imprinted 
and recipes from the Betty Crocker kitchens. for only 'h¢ exira In minimum quanmles of 5,000. 

Four punched pages, 6% x 9',4 Inches. Fits the To·order·your supply of these recipe folders, see 
Betty Crocker Pictu~: ~k Book. Fits any stand- c!J .i,0ur Gi~_~1 Mills our: m representative or write: 

--DURUM SALES .' 
Minnupolll, "Inn. 155460 


